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Personalized Al Portrait |||P B I G

Apob.ai POWER Bl GEBRUIKERSGROEP

l:ll:ll:ll:l (9 Create Model: Portrait 80 credits () = ﬁBaS

D &

Al influencer generator

Upload vour own image as vour maodal's reference image Use apob ai influencer maste erate your model's
ploady Wn Image as you ag reference in

Click to upload image

Upload image X

Follow our image guideline and use your own image to train ~ —
your first personalized model.
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Case s

@iz SNEAKER FAQTORY

The Sneaker Faqtory is a fictitious company created and developed by Valcon. It offers a complete, fake, dataset,

which can be used if a random dataset is needed. Currently, itis for example used in the data academy, where
new colleagues learn the data engineering and data analytics steps followed in a project.

SUSTAINABLE
Become the world's leading
sustainable shoe company. ‘

GREEN

One tree for every pair of Q\ /ﬂ

sneakers.

NO MIDDLEMAN

We are able to make our shoes
more affordable than those of
any other major brand.

.7 0% WASTE

Lo f
\:: Our kick-ass sneakers are made
from 100% recycled materials.

RE-USE YOUR SHOES

™ Your old set of kicks will end up
on the feet of people who could
really use a pair.

18
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POWER Bl GEBRUIKERSGROEP

FAQTORY
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Case
SNEAKER FAQTORY

Design a dashboard for management
it should contains:

- Corporate identity
- Landing page

- Sales

- Budget

- Returns

- Customers

- Shipment

-  Employees

- Page Navigation

- Filters /Slicers

20

g

Home

Sales

Budgets
Quarter

Budgets
Year

Returns

Customers

Shipment

HHIHH G

Employees|

FAQTORY

Store
All

€ 50.31M

Total Sales

%

IPBIG
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Year, Quarter, Month N7

v 2024 v

Retention Rate and Target

0 4

Goal: 0.25(-23.76%)

9

7.84%

Return Percentage

%

Percentage of Shipments On
Time

90.00%

889% —

0.0% 100.0%

valcon



Case IPBIG

SNEAKER FAQTORY POWER Bl GEBRUIKERSGROEP
Sales Budget Returns

Er . ZS v o v Year, Quarter, Month
b g Store Year, Quarter, Month b 7 tore Year Quarter b T Store , Qui 7
Al 2024 Al ultiple selections Al 2024
SNEAKER SNEAKER SNEAKER
FAQTORY Sales Over Time (esiro's) FAQTORY FAQTORY
Sales vs Budget Ratio Over Time Sales vs Budget per Store | e |
csm 1 8 e "C S
7 - e o st e o vone | | Return Percentage per Store
e Warsaw €2,010,954.55  €1,852,000 1.04 |
e - = Rome. €9,390,639.71  €8,692,000 i € 3 9 4 M
‘Buogets Madrid €5,857,090.54  €5,511,000 | .
By London €6,956,295.54  €6,756,000 Quarter Amount Returned in Euro's
1.03 Webshop  €11,653,397.79 € 11,380,000 =
s cm Stockholm  €3,279,327.35  €3,224,000 Budgets 10
102 Total €54,952,037.19 C 53,430,000
§ an 24 ™ pr2s  May2s  Jun24 26 Aug24  Sep24 ||
(Customan] Icustomerg] 01 o s 20554 Customers|
] 20231 2023 202308 .
Shipment Number of Pairs sold per Sales per Store List of Most Pairs Sold per Product St R S — 3
j Product Type €20 Pairs Sold Product Name Product Color Product Size Product Category” i Returns vs Budget per Store | . . umber of Palrs Returries
e () . Store Return Amount  Return Budget Return vs Budget ratio = List of Most Returned Pairs
Employessy ] i R [Employee: = e — Employseq ProductiD Product Name Product Color Product  Product Category Quantity returned *
5 2002 Sweatzy Olive 43 Men 1.00 Amsterdam € 840,379.97 0.95 e i
o 1999 Sweatzy Navy 40 Women London €341,955.12 0.96 -
C1om 1997 Sweatzy Crimson 40 Women Madrid €322,019.40 1.02 PII132  Sweatzy Baby Blue 40 Viomen 180
1994 Sweatzy Azure 40 Women Rome €482,574.70 0.97 P11072  Sweatzy Azure 43 M 172
o.M csM 1976 Sweatzy Coral 43 Men 0.95 Stockholm € 156,345.27 0.96 P11012  Sweatzy Crimson 43 Men 166 (o)
1965 Sweatzy Denim 40 Women Warsaw €96,505.58 099 P11052  Sweatzy Cyan 43 Men 164 - 0
cow ¥ 1964 Sweatzy Baby Blue 40 Women Webshop _ €1,674,560.52 € 1,6: 1.00 L S50 WD ase .
& R o 1964 Sweatzy Olive 40 Women Total €3,914,340.56 € 3,991,000 0.98 P11042  Sweatzy Baby Blue 43 Men 161 Return Percentage
r ¥ ~ 1962 Sweatrv. Navy. 43 Men 0.90 P11172  Sweatzy Denim 40 Women 161
881523 PII113  Sweatzy Navy 41 Women 160
20230 202302 202303 202304
Customers Shipment Employees
7 Year, Quarter, Month . TN I Year, Quarter, Month v PN y v v
-  Quartes; - , Quarter, G Store Year, Quarter, Month
2 Multiple selections Al v 2024
SNEAKER SNEAKER SNEAKER
FAQTORY e FAQTORY FAQTORY
Home | |Retention Rate per Month Home Number of Shipping, Send, and Order Days Too Late Percentage of Orders on Time Unique Employees With Sales per Country
:[ Shipping @Send @ Delivery
= = 2 1 8 ; 6 9 9
Z‘Budgeu [Budgets | |3« (0 /A48 "
uarter | |, 94 K uarter & 0 o Unique Employees With Sales Average Years Employed
e | Quanar
o] Budgets Goal: 90.00% (~10.42%)
Unique Customers Year 2
Returns | Returns i
an2se Feb24 Mar24 Apr24 May2s Jun2s Jui24 Aug24 Sep2s OGt2s Nov2d e ‘ ‘ ‘ ‘ ‘ ‘ i i ‘ ‘ ‘ ‘ ‘ ' ‘ i ‘ i i ‘ ‘ s = o
L‘ List of New Ci Per of Total Retention Rate and Target ok = =
Employee] | Yeor Month  Returning Customer Revenue New Customer Revenue Sales New revenue (%) a Feb Mar Mar Aot Aor May May Jun Jun il sen * Ot ow tov D List of Employees with Highest Number of Orders Average Salary by Function
——— | 2024 January €4,424,725.17 €898,44632  €5,323,171 16.88% [Employeey - CliRems Sy Eployes Seles % Sumberof Ondery | 3K (23,64 .
2024 February €3,882,077.56 €772,833.60  €4,654,911 16.60% List of Late Orders ‘Amber Horton €554,257.43 1.10% 9140 v
2024 March €4,372,336.92 €848,746.30  €5,221,083 16.26% OrderlD  Shipping Days Too Late i Nicholas Kaur €431,993.66 0.86% 7112
2024 April €4,023,423.98 €767,600.22  €4,791,024 16.02% 0 1 ' 16163100 o Halina Olszewska €588,201.75 1.17% 7052 Function
2024 May €4,068,489.22 €761,43635  €4,829,926 15.76% . Percentage 1 Day Late | [Percentage 2 Days Late | [Percentage 3+ Days B s Claudia Henriksson €577,879.40 1.15% 6973 - Manager
2024 June €3,976,583.90 €710,731.40  €4,687,315 15.16% Goal: 0.25(-23.76%) Late T > Lovis Berg €534,986.08 1.06% 6439 @ Assistont Macuges
2024 July €3,988,476.12 €698,366.32  €4,686,842 14.90% DiestiE01 5 Niki Sandstrm €531,435.55 1.06% 6381 s
2024 August €3,975,173.64 €682,884.86 € 4,656,059 14.66% 16550070 7 Pernilla Magnusson €525,262.45 1.04% 6252
2024 Sentemher _£379543063 _ £AS431323 €44dQ74d  1470% 4 4% 14% hary H 7: .74
Total €41,779,950.07 €8,534,519.13 €50,314,469 16.96% 6.4% 1.4% o 015408400 6 Zachary Herbert €3 :.695 59 0.74% 6129 . .
Dio% a8 008 8i29 0.0% 04% 8.20 | |-uenceeea - Branko Fassen €507,438.19 1.01% 6096
0% % i . Total 36584 Total €39,637,307.75 78.78% 528825
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Case
SNEAKER FAQTORY

22

i FAQTORY

Corporate ldentity
Landing page

Default page

Transform Data

Data Modeling

-----

s FAQTORY
DAX
Landing page

Report page

Documentation

Data Story Telling

IPBIG
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@Corporate ldentity IIIPB IG

POWER Bl GEBRUIKERSGROEP

P\, SNEAKER

—
(o R 222 P

J=) FAQTORY %

SUSTAINABLE
0'% WASRY

SNEAKER
FAQTORY

SUCAKE%
SUSTAINABLE

0 % WASTE

9RDLARR
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@Corporate ldentity I||PB IG

https://www.khroma.co POWER Bl GEBRUIKERSGROEP

Design with

colors you love.

Khroma uses Al to learn which colors you like and creates

limitless palettes for you to discover, search, and save.

Generate

D Y e
valcon




Corporate ldentity IIIP B I G

Choose a set of your favorite 50 colors POWER Bl GEBRUIKERSGROEP

RICH DARK BLUE MNEUTRAL LIGHT MAGENTA RICH MIDTONE ORANGE MUTED MIDTONE BLUE PALE MIDTONE CYAN RICH DARK YELLOW

PALE MIDTONE VIOLET RICH DARK YELLOW PALE MIDTONE MAGENTA PALE MIDTONE RED PALE MIDTONE RED MUTED MIDTONE RED

NEUTRAL MIDTONE VIOLET MUTED MIDTONE ORANGE MUTED MIDTONE CYAN RICH LIGHT GREEN NEUTRAL LIGHT GREEN RICH DARK ELUE

‘ BETA

I e - r "
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@Corporate ldentity IIIPBIG

https://www.khroma.co POWER Bl GEBRUIKERSGROEP

/
. Training:( 59 Accuracy 98.53% .

o g ©
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@Corporate ldentity I||PB IG

https://www.khroma.co POWER Bl GEBRUIKERSGROEP
A Text [I] Poster Gradient E Palette
Green
Yellow
& Electric Violet

The quick, brown, green
yellow, and electric violet
fox jumped over the lazy
dog.

Rio Grande
7 &Curious Blue

Porsche

& Tory Blue —

The quick, brown, porsche,
and tory blue fox jumped
over the lazy dog.

Royal Blue
10 & Gossip

- r "
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Corporate ldentity IIIP B I G

Color Palette POWER Bl GEBRUIKERSGROEP

PALLETTE

Hunter Fern Grass (Logo 1) Dollar bill Spring (Logo 2) Orange Topaz
#335F35 #467643 #5B934E #81B04C #85AETB #F89801 #FFBF73
rgba(51,95,53,1); rgba(70,118,67,1): rgba(91,147,78,1); rgba(129,176,76,1); rgha(133,173,123,1); rgba(248,152,1,1); rgba(255,191,115,1);

Black Medium jungle green Outer Space Taupe Gray Gray Pastel gray Gainsboro Platinum White
#000000 #2E2E2E #484848 #TF7FTF #BFBFBF #CBCBCB #D9DIDI #EAEAEA #FFFFFF
rgba(0,0.0,1); rgba(46,46,46.1); rgba(72.72,72,1); rgba(127,127,127,1): rgba(191,191,191,1); rgba(203,203.203,1); rgba(217.217.217,1); rgba(234,234.234,1):; rgba(255,255,255,1):

I e - r "
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Corporate ldentity IIIP B I G

Font matters POWER Bl GEBRUIKERSGROEP

F Ovlyty Fomver M!, always | 1 a WAYS
77@%& o m "} ? find y(?:g Fib You
= Arial "——-/ Sciipt “——'/
3 Makes it mabes i
Yo A LSE | ¢ A harder Wiy
WatyTrg WfTNG e T
Qo 8‘00 5 ;cm yoo . &’7/ Yay, ge | Li‘Tyau 5
o v -4 >’ o
I 1 1

% valcon



Corporate ldentity

Font

30
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POWER Bl GEBRUIKERSGROEP

AaBbCc AaBbCc

Primaire titel
Caption-grafiek
Algemene tekst

Secondaire titel
Tertaire titel

As-waarden
Kleine tekst

(Arial 20px Bold)
(Arial 16 px)
(Arial 14px)

(Arial 12px Bold)
(Arial 10px Bold)

(Arial 12px)
(Arial 9px)

- r "
valcon
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SNEAKER FAQTORY S —
e FAQTORY i FAQTORY
/" Corporate ldentity DAX
Landing page Landing page
Default page Report page
Transform Data Documentation
Data Modeling Data Story Telling
- ! | Y Y S

. valcon



Landings page |||PB IG

POWER Bl GEBRUIKERSGROEP
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@ Landings page |||P B IG

POWER Bl GEBRUIKERSGROEP

Better Design Flexibility
Advanced design tools, Custom typography Simple Slides
and detailed Ul elements

Collaboration & Real-Time Editing Offline Acces

Cloud-based . . .
Quick Business presentation

Prototyping & Interactivity
Cross-Platform & Accessibilty

Reusable Components & Design Systems

Better Export Options
SVG, PNG, PDF

- | - r "
» valcon



Landings page |||PB IG

Figma POWER Bl GEBRUIKERSGROEP

8- i 8 - > - ([

Dashboard Challenges ~

Design Prototype 19% ~
Drafts Free
Page
File  Assets Q
FSFSFS 100 % @
Sneaker Faqtory
P:
ages + ~ Show in exports
Page1
Local variables 5
Page 2
Local styles +
Layers
Sneaker Faqtory Export +
Landing Page 1x ~ PNG ~ ree  —
Template Export Dashboard Challenges
PBI Beurs 2025 Preview
TechMeUp
Dashboard Duel 2 - Stichting Ambul.

Maven - Coffee Challenge

Maven - Lego Challenge

B -0 - ToOo® o ()

= valcon



@ Landings page |||P B IG

Figma; Al Image generator POWER BI GEBRUIKERSGROEP

P N
f Conjure Al: Image Creator, Generate Beautiful Visual Assets, ... X

Minimal and modern still life composition of white athletic
Background for dashboard sneaker sneakers hanging from a branch of ginko, green backdrop

* valcon



Landings page
Figma; Al Image generator

r
. Al image generator by Freepik X

oil painting photo water color concept art 3d painting wildlife photo
street photo illustration digital art sketch art = Refresh suggestions
FREEPIK Orientation: ~ 1616 WYETOLINEEIN @

\_

36
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@ Landings page I||P B IG

Al Image generation model POWER Bl GEBRUIKERSGROEP

Flux1.1Pro
* Enhanced Speed
* Improved Image Quality

* High-Resolution Support

& valcon



@ Landings page |||P B IG

Al Image generation model POWER Bl GEBRUIKERSGROEP

LE CHAT
MISTRAL

https://piclumen.com https://chat.mistral.ai/

- | - r "
% valcon



@ Landings page |||P B IG

Al Image generation model POWER Bl GEBRUIKERSGROEP

DALL-E 3 Model
* Better Prompt Adherence
* Higher Image Quality

* Integration ChatGPT

- r "
& valcon



@ Landings page @ |||P B IG

ChatGPT ChatGPT POWER Bl GEBRUIKERSGROEP

Waar kan ik je mee helpen?

Maak een afbeelding als achtergrond voor mijn dashboard formaat 1280px bij 720px verhouding 7%
16:9 met als onderwerp een Sneaker Schoen die groot in het midden staat met een achtergrond

die sustainable uitstraalt

0 ® (1)

ES Maak een afbeelding 4l Gegevens analyseren @ Afbeeldingen analyseren Meer

9 %i'?"'lll|ll M

\nnnn[' A
L))

ﬁ At

valcon
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@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

\“““ill; %ﬂ, -
L)

%

Je hebt de limiet voor het maken van afbeeldingen bereikt. Abonneer ie ob Plus %
Upgrade naar ChatGPT Plus of probeer het opnieuw morgen na 14:39. Jeop
Bericht naar ChatGPT

0 @ @

I e - r "
“ valcon



@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

een andere schoen met een rustigere achtergrond in de juiste
verhouding 16;9

SUSTAINABLE

& valcon



ChatGPT POWER Bl GEBRUIKERSGROEP

@ Landings page m?@w |||P B IG

SUSTAINABLE.
J:n‘
!

deze laatste is perfect kwa afmeting. kun je er een etalage foto van
maken. waarin er 5 schoenen gepresenteerd worden en wij vanaf
buiten naar binnen kijken

I e - r "
. valcon
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Landings page

ChatGPT

44

©

ChatGPT

deze laatste is perfect kwa afmeting. kun je er een etalage foto van
maken. waarin er 5 schoenen gepresenteerd worden en wij vanaf
buiten naar binnen kijken

=l

IPBIG

POWER Bl GEBRUIKERSGROEP
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@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

N e
B I o o=
) — | == 11}
= AN —

"
I .

et

|
ﬁw
M
,~"A. //

kun je een plek maken waar ik het logo van de winkel groot in kan
plaatsen

I e - r "
45 valcon



@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

kun je een plek maken waar ik het logo van de winkel groot in kan
plaatsen

“ valcon



@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

perfect kun je de tekst store weghalen de rest van de afbeelding
moet hetzelfde blijven

I e - r "
& valcon



@ Landings page m?@w |||P B IG

ChatGPT POWER Bl GEBRUIKERSGROEP

perfect kun je de tekst store weghalen de rest van de afbeelding
moet hetzelfde blijven

@ Ik kan dat niet direct aanpassen, maar je kunt dit eenvoudig doen met een
fotobewerkingsprogramma zoals Photoshop of Canva. Wil je dat ik je help met instructies om de

tekst zelf te verwijderen? &

I e - r "
. valcon



Landings page m?@w |||P B I G

POWER Bl GEBRUIKERSGROEP
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Landings page |||PB IG

Figma POWER Bl GEBRUIKERSGROEP

Sneaker Faqtory

- . . . . . AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
Capton-grafion (Arnal 16 px)

,,,,,
|||||||||||||
A o0

it
Lt 8
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Case |||PB IG

SNEAKER FAQTORY e ——
p— CAOTORY P FAQTORY

« Corporate ldentity DAX

v/ Landing page Landing page
Default page Report page
Transform Data Documentation
Data Modeling Data Story Telling

| | Y Y

B valcon



Default page |||P B I G

Figma POWER Bl GEBRUIKERSGROEP

Sneaker Faqtory

- . . . . . AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
Capton-grafion (Arnal 16 px)

,,,,,
|||||||||||||
A o0

it
Lt 8
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Default page |||P B I G

Structure POWER Bl GEBRUIKERSGROEP

The top-left corner gets the attention first.

o 9

Primary Optical Area / Strong Fallow Area
|~
/
x
—>
Weak Fallow Area Terminal Area
- - .

% valcon
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Right and Down . POWERBIGEBRUIKERSGROEP

Right Down

- r "
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Structure |||P B I G

Zoom & Filter POWER Bl GEBRUIKERSGROEP

/ F

- | D Y e
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Structure

Zoom

56

IPBIG

POWER Bl GEBRUIKERSGROEP

Bitcoin T Tesla #~ Alphabet (GOOGL)

Multinational conglomerate

$34 53K $207. 3 $122 17

$444.10 (1.3%) »  24H 23-10-29 $1.54 (0.7%) 7 24H 2023-10-27 -$0.11 (-0.1%

Historical Prices

Jul 2023

& Nidi & e a Amson

$405 $168. 22 $127. 74

$1.74 (0.4%) 7 24 ed: 2023-10-27 $1.33 (0.8%) »  24H 2023-10-27 $8.17 (6.8%) 7

......

- r "
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Structure |||P B I G

Filter POWER Bl GEBRUIKERSGROEP

:':::;a}zmz Grade 10 Algebra Course

Course Grades Class Discipline Assignment Scores
80% Term Complete Current | Target Tardy Absent Centered on Average

Q Previous Course B Referrals W Detentions + Below Average
® Special ed. ot rurrant Late -

Language Rol F D C B A guage 0 5 101520 ..., Assignments 1105 Assig
Frederick Chandler b F | 2 —~
Bae Kim b F rm 3 T
® Fiona Reeves ° I D 1 3 ———
Brian Francis [ D 2 r/-/\/
@ Anthony Harper 4 D 1 -/\/“"

Christopher Murphy  a @ | D 1 /“_‘_"'d_’
Kirsten Holmes b c 0 . A
Roshawn Dawson © C 1 0 T
Nikolas Mikhailovich a | C 0 '_,N
James Martin a b c 1 ,_,_.._.__/“\
Blaine Harper o | C 0 T T 74%
George Smith t ° | C 1 1 N S— 76%
Regan Potrero o | C 1 —_— 72%
Britta Jones [ B 0 ""'"‘h‘*‘——-h.,__‘ 7%
Scott Ontiz L] B 1 e 81%
Xu Mei b B 0 S 85%
Jaime Goss © B 1 0 ~  — 86%
Samuel Miller o | B 0 T 34%
Maria Garcia b B 0 S 38%
Jose Domingo | o B 0 ~ T~ 84%
Lawrence Parker o | B | 0 - 91%
Fariah Jackson © B 0 T~ 88%
Sarah Jameson ¢ B L 1 —_— T 89%
David Chenowith o | B 0 T~ 97%
Alison Perry [ B 0 —_— 91%
Amala Singh b A 0 —_— 99%
Hannah Li v A 0 — 94%
James Snow o | A 0 T 7%
Donald Chase e A 0 N 95%
Holly Norton b A 0 T N 100%

F D CB A 0 5 10 15 20

- | - r "
7 valcon



Design Principles I||PB IG

K,.ss . POWERBIGEBRUIKERSGROEP

K eep

. t

S. uper
S. imple

- | D Y e
°8 valcon



Design Principles
C.R.A.P

C. ontrast
R. epetition
A. lignment

P. roximity

59

Techniques that guide your audience with IIP B I G
directional cues I

POWER Bl GEBRUIKERSGROEP

Contrast is a dynamite design principle that creates
powerfull visual spread and helps to draw attention

Repeated use of shape, color or other elements lends
regularity and rythmic poetry

Within the depths of alighment lives the integrity of design.
It lends wholeness, nothing lacking, nothing broken

Proximity is all about projecting wholeness. Itis the
easiest way to achieve unity

D Y e
valcon



@ Default page m?@m I||P B IG

POWER Bl GEBRUIKERSGROEP

Ik ben een Power Bl Developer.
Wat staat er allemaal op een rapport en wat is daarbij belangrijk?

Titelen KPI's Kleuren en branding Duidelijke titels & labels

Pagina-indeling . _
Filters & slicers Datamodellering (Star Schema)

DAX-measures

Drill-through & drill-downs Prestaties optimaliseren

Visualisaties

Bookmarks & knoppen Leegte vermijden

“rerpans | toowps | .
5 |

- r "
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Default page

ltems

- Logo

- Page Navigation
- Page Title

- Page Filter
Slicers

Refresh Date

62

APBIG

POWER Bl GEBRUIKERSCROEP

@iz SNEAKER FAQTORY

Title

07-03-2025

- r "
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Default page

Logo

POWER Bl GEBRUIKERSGROEP

- Logo

- r "
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Default page |||P B I G
Page Navigation POWER Bl GEBRUIKERSGROEP

- Page Navigation

I e - r "
o valcon



Default page |||P B I G

Page Title
- Page Title
! | Y Y

valcon



Default page |||P B I G

Page Filter
- Page Filter
I Y Y
66
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POWER Bl GEBRUIKERSGROEP

- Slicers

- r "
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Default page |||P B I G

Refresh Date

- Refresh Date

I e - r "
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Default page

IPBIG

POWER Bl GEBRUIKERSGROEP

FAQTORY

69
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Default page

IPBIG

POWER Bl GEBRUIKERSGROEP

> FAQTORY

-0g0
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Default page I||P B I G

POWER Bl GEBRUIKERSGROEP

~ 2 ey IV

W y

gt?‘.f"f‘fg% R
u_ogo FAQTORY

QDage Navigation

- | - r "
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Default page

IPBIG
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Title

[ -og0
QDage Navigation
uDage Title —

FAQTORY
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Default page
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00

QDage Navigation

uDage Title
u:’age Filter —\

Title

}

FAQTORY

\ Filters

73
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Default page

00

QDage Navigation

uDage Title

u:’age Filter

uSlice rs

IPBIG
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Title

FAQTORY

\ Filters
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Default page

00

QDage Navigation

uDage Title

u:’age Filter

licers
efresh Date

IPBIG

POWER Bl GEBRUIKERSGROEP

Title

FAQTORY

Y

Filters

» 07-03-2025

75
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Default page I||P B I G

POWER Bl GEBRUIKERSGROEP

[2-0¢0 FAGTORY
- Page Navigation

uDa ge Title
HDage Filter

licers

efresh Date

v Filters 07-03-2025

5 Y Y

& valcon



Default page IIIP B I G

POWER Bl GEBRUIKERSGROEP

i
[ZPage Navigation
uDage Title
u:’age Filter

licers

efresh Date

v Filters 0/7-03-2025
I —— I I

” valcon
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Sneaker Faqgtory
[l

BER AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
Caption-grafiek (Arial 16 px)
Algemene tekst (Arial 14px}

Secondaire titel (Arial 12px Bold)
Tertaire titel (Arial 10px Bold)
As-waarden (Anal 12px)

Kk thsst {Anal Dox)

s
G

FAQTORY

& valcon
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SNEAKER FAQTORY S ——
- CAOTORY P FAQTORY
« Corporate ldentity DAX
v Landing page Landing page
v/ Default page Report page
Transform Data Documentation
Data Modeling Data Story Telling
| | Y Y

2 valcon



@ Transform Data IIIP B I G

POWER Bl GEBRUIKERSGROEP

‘TRANSFORM
DATA

RATH SEIMPOVE

CLEANING COLLILDS D>
l’ DUPAITES

RAIA SAEPTIG SPEPIFL REMOVING
| DATA ] CLEANING MERF! 5 Il COLLUKDS DATA

TRISTINT
rﬂ-m-)_ L 8 ]mﬂ M.ME

AR CCULPITES COLLINDS DUPMTES

[ofe

|
10

1

2|

e L
o

Y e
% valcon
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Fact_Orderlines

Fact_Returns

i Structure
Folders
Extra Queries?

| oo Naming Convention

| Fact Returns_Year-1

([

Fact_OrderLines_Year-1

7 Fact OrderLines Year-1(2)
Fact_Shipment_Year-1

Dim_Date_Quarter

Dim_Employee_1

1 mE

Dim_Datum

Dim_Store_1

1

Dim_Date_1
Fact_Orderlines_Q5

&

L Fact Budgets NoY

Fact_Budgets_¥5

Fact_Returns_QS

Dim_Customer

7 Dim_Employee_ariginal
Dim_Employeeas

L Dim_Employee_Func v

Fact Shinment

- | - r "
a valcon



Transform Data IIIP B I G

POWER Bl GEBRUIKERSGROEP
- Parameters

let — Tip
Source = PowerPlatform.Dataflows(null), e
Workspaces = Source{[Ide"workspaces"]}[Data],
#"@2ebfas8-1c13-48fa-bBed-f23252ba8cca” = Workspaces{[workspacelds"@2ebfas8-1cl3-48fa-b8ed-f23252b48cca” |}[Da‘ta],
#"fe8f9141-afe2-46b8-bedf-155f@6584cdd" = #"@2ebfas8-1c13-48fa-b8ed-f23252ba8cca"{[dataflowld="Te8T9141-ate2-46b8-bedf-1557A6584cdd " | }[Data],
#"Fact_OrderLines_Year-1_" = #"fe8f9141-afe2-46b8-bedf-155f@658dcdd" {[entitym"Fact_OrderLines_Year-1",version=""]}[Data]

in
#"Fact_OrderLines_Year-1_

= valcon



Transform Data

Parameters
- WorkspacelD
- DataflowID

83

Manage Parameters

Mew
| afc WarkspacelD x

af  DataflowlD

o

>‘ iIPBIG

POWER Bl GEBRUIKERSGROEP

Mame

WarkspacelD

Description

oV | Development
TA | Test Acceptation
PR | Praduction

B Required
Type

Text -
Suggested Values

List of values -

1 DV |02ebfa58-1c13-48fa-bBed-f23252b48cca
2 | TA | Thede3086-bbaa-4c91-92fd-28bdSead 32 ba
3 PR |4bcd165e-0666-4916-a15c-aciBdfadddes
+

Default Value
DV | 02ebfaS8-1c13-48fa-bBed-123252b48cca -

Current Value (W]

LI ) ot L B I B e o T B e e T b ] v

- r "
valcon
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let
Source = PowerPlatform.Dataflows(null),
Parameters Workspaces = Source{[Id="Workspaces"1}[Datal,
#"@2ebfasg-1cl3-48fa-b8ed-T23252ba8cca™ = Workspacesq[workspacelde"@2ebfasg-1cl13-487a-b8ed-F23252b48cca”
#"fedf9ldl-afel-46b8-bedf-155f@6584cdd” = #"8Zebfas8-1c13-48Fa-bBed-T23252bd8cca’|{[dataflowldn" fedfal14l-afeZ-46b8-badf-155T06584cdd™ | }[Data],
Extract StoreBudget = #"f28f9l4l-afe2-4cb8-bedf-155f06584cdd"{[entity="StoreBudget"” ,version=""]}[Data]
- StoreBudget_Extract
e Extract storesudget
1 DV |02ebfa58-1c13-48fa-bBed-123252h48¢ca
2 TA | Thcdc30B6-bbaa-4c91-92fd-28bd5ead32b4
let 3 | PR|4bcd1650-0666-4916-a15¢-eciBafadddcs
[WorkspaceID = Text.Middle(#"WorkspaceID",5,68))
DataflowID = Text.Middle(#"DataflowID",5,60),
Source = PowerPlatform.Datatlows{null),
Workspaces = Source { [ Id = "Workspaces™] }[Data],
#"a" = Workspaces [workspaceld = |WorkspacelID| t[Data],
#"'B" = # A" { [dataflowId = |DataflowID] [ Data],
StoreBudget = #"B" { [entity m "StoreBudget” ,versions""] F[Data]
in
StoreBudget

- r "
= valcon



Transform Data

- Dim_Store_Transform

e _Transform & Valid

® Error
® Empty

1 5T
5T02
3T03
5T04
ST05
STDG
STO7

[V R S FTR %]

=

85

= Dim_Store Extract

) (_('.)_) Reference i

szl m : Ihﬂc StoreName - A% City

100%
0%
0%

# alid
® Error
® Empty

Amsterdam
Stockholm
Londaon
Warsaw
Rome
Madrid
Webshop

100%
0%
0%

# Valid
® Error
® Empty

Amsterdam
Stockholm
Londan
Warsaw
Rome

Madrid

IPBIG

POWER Bl GEBRUIKERSGROEP

4 APPLIED STEPS

I Source
Added Custom
Added Cenditional Column
Removed Columns
Renamed Columns
Changed Type
Duplicated Column
Replaced Value
Replaced Value1
Renamed Columns

valcon
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POWER Bl GEBRUIKERSGROEP

Parameters Jx |- Dim_Store Transform

Hl m : |ﬂE'c StoreName - | #B City
Extract

® Valid 100% & Valid 100% & Valid
Transform ® Error 0% @ Error 0% @ Error
) C@H Reference ® Empty 0% @ Empty 0% ® Empty
Load 1 5Tl Amsterdam Amsterdam
- Dim_Store 2 5702 Stockholm Stockholm

- Fact_Orderlines ,
- Jx = #"Fact _OrderLines Year-1_Extract™

B OrderlinelD [~ | 48 OrderiD - | Bl OrderDate

# Yalid 100% =& Valid 100% & Valid 100t
® Error 0% ® Error 0% *® Error i
® Empty 0% & Empty 0% & Empty 0t
1 0ODL14387343 Q16563993 151720
2 0ODL14387350 Q16564002 1/1/20
3 ODL14387345 Cla564001 1/1/20

% valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Equal to Source Data Transformations Actual table
1one1 (preferably in database) used inreport

Good for PO.Cin PBI !

- | D Y e
¥ valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Enable load Enable load

C?_) Reference C@_) Reference

C@> Reference

- | - r "
% valcon



Transform Data I||P B I G

(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract = Dim_Store_Transform = Dim_Store
Fact _Orderlines_Year-1_Extract ==» Fact Orderlines

Fact _Orderlines_Year-5_ Extract

Fact Orderlines_Extract

- | - r "
% valcon



Transform Data I||P B I G

(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract » Dim_Store_Transform = Dim_Store
Fact Orderlines_Year-1_Extract ==P Fact_Orderlines

Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract

- | - r "
0 valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract » Dim_Store_Transform =» Dim_Store
Fact Orderlines_Year-1_Extract == Fact Orderlines
Fact _Orderlines_Year-5_ Extract

Fact Orderlines_Extract i

- | - r "
. valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Pér&—_%lodr & rtllznxéc gaj}e ar-

1_Extract

Dim_Store _Transform =» Dim_Store

===P Fact Orderlines
Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract i
Dim_StoreV2_Transform

92
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact Orderlines_Year-1_Ex Fact _Orderlines

Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform

- | - r "
o valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Pér&—_%lodr & rtllznxéc gaj}e ar-

1_Extract

Dim_Store _Transform Dim_Store

Fact _Orderlines
Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract i
Dim_StoreV2_Transform
Dim_StoreV3_Transform

94
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact _Orderlines_Year-1_Ext Fact _Orderlines

Fact _Orderlines_Year-5_ Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform

Dim_StoreV3_Transform
Dim_StoreV4_Transform

- | - r "
% valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store_Extract Dim_Store_Transform -~ Dim_Store

Fact Orderlines_Year-1_Ex Fact _Orderlines

Fact _Orderlines_Year-5_ Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform

Dim_StoreV3_Transform
Dim_StoreV4_Transform

- | - r "
% valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Pér&—_%lodr & rtllznxéc gaj}e ar-

1_Extract

Dim_Store _Transform Dim_Store

Fact _Orderlines

Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract i
Dim_StoreV2_Transform

Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract Fact_Orderlines_Budget_Transform

Budget_Extract

- | - r "
v valcon
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(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store _Transform Dim_Store
Fact _Orderlines

Dim_Store_Extract

Fact _Orderlines_Year-1_Ext

Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform

Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract —==p Fact_Orderlines_Budget_Transform
Budget_Extract —
| | Y Y

o valcon



Transform Data I||P B I G

(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store _Transform Dim_Store
Fact _Orderlines

Dim_Store_Extract

Fact _Orderlines_Year-1_Ext

Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform

Dim_StoreV4_Transform

Fact_Orderlines_Extract —==p Fact_Orderlines_Budget_Transform

Budget_Extract —

- | - r "
% valcon



Transform Data I||P B I G

(jo Reference POWER Bl GEBRUIKERSGROEP

- Extract - Transform - Load

Dim_Store _Transform Dim_Store

Fact _Orderlines

Dim_Store_Extract

Fact _Orderlines_Year-1_Ext
Fact _Orderlines_Year-5 Extract

Fact Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform

Dim_StoreV4_Transform

|

Fact_Orderlines_Extract —==p Fact_Orderlines_Budget_Transform

Budget_Extract —

| B e e
0 valcon



Transform Data

IPBIG

POWER Bl GEBRUIKERSGROEP

Parameters

Extract
Transform
Load

Other Queries

- Measures

Fact_Orderlines
Fact_Returns
Fact_Invoices

Dim Order
Dim_Product
Dim_Productimage
Dim_Payment

Fact_ OrderLines_Year-1X
Fact_OrderLines_Year-1
Fact_OrderLines_Year-1 (2)
Fact_Shipment_Year-1
Fact_Shipment 1
Dim_Date

Dim_Store
Dim_Employee
Fact_Budget
Fact_Returns_Year-1
Dim_Date_Quarter
Dim_Employee 1
Dim_Datum
Dim_Store_1
Dim_Date_1
Fact_Orderlines_QS
Fact_Budgets NoY
Fact_Budgets_¥S
Fact_Returns_QS
Dim_Customer
Dim_Employee original
Dim_Employees
Dim_Employee_Func

Fart Shinmeant

Queries [49]

Parameters [2]
Extract [13]
Transform [14]

Load [19]

N Y Y Y

Other Queries [1]

valcon
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SNEAKER FAQTORY S ——
— AP P FAGTORY
« Corporate ldentity DAX
v Landing page Landing page
+ Default page Report page
v/ Transform Data Documentation
Data Modeling Data Story Telling
- ! | Y Y S
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POWER Bl GEBRUIKERSGROEP

(8] Targers (8] Fact OrderLines [®) Fact_Shipment

(&) Fact Retums

: % * 4
.
] 2 1
¢ (2] Dim_Payment
L 1 1
[®) Fact_Budgets_¥s
Dim_Order
e (2] oim. ,
* Srderd 1 »
1
* q | ,
(&) Fact Invoices - (&) pim_Employee
i
(&) Dim_Datevr o - (3] vim Dste_Quarter
- 1 Courtry »
-2 -
(8] customer Target Compse .
- T
* i
¥
»
Va1 [E) Fact Ordertines as
*
it * 1
1
1
(8] Dim_Employee_Fune
* 4
1
[B) Dim_Produetimage (&) Fact Returns 05
1 *
» *

All tables

104
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POWER Bl GEBRUIKERSGROEP

Properties »
(8] Targers (8] Fact OrderLines [®) Fact_Shipment act Retums:
‘ (&) e v Cards
s . * i [ ] Show the database in the header when
3 * applicable
@ e
- E]Vﬁn_llldqrh_vs ) oo 1 | . )
- o ' : Show related fields when card is collapsed
« R 1 o Yes
(@) Fast Invoices - (8] pim Employee -
e 2 : e [®) Foct Budgets
| " Pin related fields to top of card
(&) Dim_Datevr a & Quarter
' : . @ e
(&) Customer Torget e I o
' i T 4 New measure
T ¥ | Fact_Ord T
i Jreod New column
» StorelD
- YearQuarte | L
il § A Refresh data
1k @ MNetPrice
(&) Merares (3] oim e S .
8 - = - e~ Edit query
1 o0 T Dim_Customer E g -ollapse
: (2] pim_store 3 . :
. Manage relationships
Incremental refresh
S Manage aggregations
Select columns
Delete from model
Hide in report view =

Collapse all

Expand all ol I
All tables ollapse a

ey -
- | - r "
valcon




Data Modeling

(3] Togets : (8] Foct Orcertions

R

]
(8] Foc_Buciges Y5

i
) bim 0rder

i
(@) Fact invoices (8) Dim Employee

(8] Customer Target

0

&) Mersores = (2] oim.owte

1 1
i 11

(&) Dim st
(8] Dim Producr

(8) Dim Productimage

All tables

106
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1D
(8) Dim.Payment

R

(&) im Dote uarer

1

(8] i Employee Func

(8) Fac Returns 05

R .

- r "
valcon
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POWER Bl GEBRUIKERSGROEP

]

Add related tables

B Fact OrderLines

CustomerID New measure Add related tables

EmployeelD New column
OrderiD

PaymentiD
ProductID
StorelD
CurrencylD

2 DiscountAmount

Collapse ™

All tables Fact_Orderlines i i

valcon




Data Modeling I||P B I G

POWER Bl GEBRUIKERSGROEP

[E] Dim_Order

@ Dim_Store [ erll
StorelD o\ eie Expand
StorelDShort
1
» | 2 3
. o @ Dim_Product @ Dim_Productimage
@ Fact_OrderLines ProductiD * . ProductName
Productimage
E] Dim_Employee Cc
* : 1
* 4 ]
1w *
* 4
*
1
@ Dim_Date
* Dat
» -
Year
1
@ Dim_Customer Bxpand
ustomeriD
Expand 1

@ Dim_Payment
PaymentiD

Expand

All tables Fact_Orderlines I I

valcon



Data Modeling

Properties » Data

v General

Name

Fact_OrderLines

Description

Enter a description

Synonyms

fact order line, Fact_OrderLines, order line

Row label

Select a row label v
Key column

Select a column with unique values v
Is hidden

@ No

Is featured table

®D No
f Edit

> Advanced

109

Tables Model

Q Search

»

> ) Dim_Order
> B Dim_Payment
> B Dim_Product
> B Dim_Productimage
> B Dim_Store
> B Fact_Budgets
> B Fact_Budgets_YS
> B Fact_Invoices
l [ Fact_OrderlLines
CurrencylD
CustomerlD
2 DiscountAmount
DiscountID
EmployeelD
2 NetPrice
OrderDate
OrderlD
OrderLinelD
PaymentID
ProductiD
2 Quantity
StorelD
Timestamp
2 UnitPrice
> [ Fact_Orderlines_QS
> B Fact_Returns
> B Fact_Returns_QS
> B Fact_Shipment
> R Targets

Properties » Data

v General

Description

Enter a description

Synonyms

Enter a comma-separated list of synonyms for
Q&A

Tables Model

Q_ Search

»

> ) Dim_Order

> B Dim_Payment

> B Dim_Product

> B Dim_Productimage
> Dim_Store

> B Fact_Budgets

> B Fact_Budgets_YS

Display folder > B Fact_Invoices
D Vv [ Fact_OrderLines oYz
v b
Is hiddet \ame Fact OrderLines'[CurrencylD] CurrencyID
@ No CustomerlD
DiscountID
v Formatting Empioyeeid
OrderlD
Data type OrderLinelD
Text W PaymentID
ProductiD
Format
StorelD B
Text X 2 DiscountAmount
2 NetPrice
> Advanced OrderDate
2 Quantity
Timestamp
2 UnitPrice

> B Fact_Orderlines_QS
> B Fact_Returns

> B Fact_Returns_QS

> B Fact_Shipment

IPBIG

POWER Bl GEBRUIKERSGROEP

valcon



@

Data Modeling

Description

Enter a description

@ Create with Copilat (preview)

Content created by Al may not be accurate or
appropriate, so review it carefully. Read terms

110

IPBIG

POWER Bl GEBRUIKERSGROEP

- r "
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Case
SNEAKER FAQTORY

i FAQTORY

« Corporate ldentity

Vv Landing page

+ Default page

Vv Transform Data

v Data Modeling

-----

s FAQTORY
DAX
Landing page

Report page

Documentation

Data Story Telling

111

IPBIG

POWER Bl GEBRUIKERSGROEP
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DAX JdPBIG

POWER Bl GEBRUIKERSGROEP

Implicit vs Explicit

Implicit Measures Explicit Measures
Ease of creation Drag and drop Manual creation
DAX Knowledge None Needed
Customization Limited Basic Aggregations Fully customizable
Consistency Based on visual filters Uniform calculations
Reusability Difficult Yes
Transparency Hard tot track Defined in the model
Scalability Less Good
Control over filters Manually Embedded In the measure
| | I Y

valcon



@

DAX

Where do we use DAX for?

Creating Calculated Columns

+ Used to add new data to a table based on existing data.

* Example:

DAX @ Kopiéren ¥ Bewerken

FullName = Customers[FirstName] & " " & Customers[LastName]

Building Aggregations and Summaries

* Functions like SUMX, AVERAGE , and COUNTROWS help in data aggregation.

e Example:

DAX @ Kopiéren 2 Bewerken

AvgOrderValue = AVERAGE(Sales[OrderAmount])

IPBIG

POWER Bl GEBRUIKERSGROEP

Creating Measures

* Used for dynamic calculations that adjust based on filters.

e Example:

DAX @ Kopiéren ¥ Bewerken

TotalSales = SUM(Sales[Amount])

Time Intelligence Calculations

* Helps analyze data over time (YTD, MTD, previous year comparisons).

e Example:

DAX @ Kopiéren ¥ Bewerken

SalesYTD = TOTALYTD(SUM(Sales[Amount]), Sales|[Date])

119
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DAX

Where do we use DAX for?

IPBIG

POWER Bl GEBRUIKERSGROEP

Relationships & Context Manipulation

¢ Functions like RELATED , RELATEDTABLE , and USERELATIONSHIP help work across tables.

e Example:

DAX @ Kopieren ¥ Bewerken

RelatedCategory = RELATED(Categories[CategoryName])

Filtering and Conditional Logic

¢ Used to apply dynamic filters and conditions.

¢ Example:

What else.....

DAX @ Kopiéren ¥ Bewerken

HighValueCustomers = CALCULATE(SUM(Sales[Amount]), Sales[Amount] > 1000)

120
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DAX JdPBIG

POWER Bl GEBRUIKERSGROEP
Where do we use DAX for?

'1tles

1 81 Page Title = "Titel for the page"

Custom Labels

P Label for measure= [EmployeeSalesPercentage] & "for the whole year"

'@\ no  Make use of a extra space with unicode "7

Codepoint U+00AD

clipbcard

. - r "
valcon
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POWER Bl GEBRUIKERSGROEP

How to organize your measures

~ (B _Measures G _Measures
) I 4New rev (%) ~ B3 00 General Display folder
L] Average Years Employed _
> 23 Budgets > B3 Formatting 00 Gengral\Fgrmatting
> 2 CRR > B2 Titles
] [F EmployeeSalesPercentage > P 01 5ales
L] MNumber of Orders > P 02 Budget
> 27 Returns
» 27 Sales Mumbers > B3 03 Returns
5 > Shipment > B2 04 Customers
[ @ Test123 > B3 05 Shipment

[ (@ TESTRepeatC
il peatCustomers s P06 Employees

L] (& UnigueEmployeesPerStore
L] (@ UnigueEmployeesWithSales

I e - r "
valcon



DAX

How to organize your measures

5l _Measures
~ B 00 General
» B2 Formatting
» B2 Titles
~B7 01 Sales
I Iﬂ MetPrice Euro
MNetPriceDiffPerYear
MetPriceDiffPerYear¥
MetPricePerYear
~B7 02 Budget
I Iﬂ MetPrice Euro
ReturnBudgetYr

123

IPBIG

POWER Bl GEBRUIKERSGROEP

Display folder

01 >a

e&:ﬂl& Budget

- r "
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DAX

How to organize your measures

gl _Measures
~ B3 00 General
» B3 Formatting
> B3 Titles
~* B 01 Sales
I Iﬁl MetPrice Euro
MNetPriceDiffPerYear
MNetPriceDiffPerYear¥
MetPricePerYear

124

gl _Measures
~ B3 00 General

> B Fe
> B Tit
~ B 015a

rmatting
les

les

%o
€1
€1

ED ED ED ED

fetPriceDiffPerYear
HetPrice Euro

letPriceDiffPeryear

€1

etPricePerYear

IPBIG

POWER Bl GEBRUIKERSGROEP
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POWER Bl GEBRUIKERSGROEP

How to organize your measures

ANew Customers =

VAR currentCustomers = VALUES{'Fact_OrderLines'[CustomerID])
VAR currentDate = FIRSTDATE('Dim_Date'[Date])

VAR pastCustomers = CALCULATETABLE({VALUES('Fact_oOrderLines'[CustomerID]), ALL{'Dim_Date'}, 'Fact_OrderLines'[OrderDate] < currentDate )

VAR newCus Lummers = EXCERFT(CcurrenlCus Lomers, pdas LCusLomers )

W o o~ o A\ B b R e

RETURN COUNTROWS{ newCustomers )

1 I'-.Iew Customers =

2

3 VAR rrentCustomers = VALUES('Fact_OrderlLines'[CustomerID])

4 VAR rrentbDatea = FIRSTDATE('Dim_Date'[Date])|//Haalt de eerste datum op
5 VAR stCustomars = CALCULATETABLE(VALUES( 'Fact_OrderLines'[CustomerID]), ALL{'Dim_Date'), 'Fact_OrderLines’'[OrderDate] < _currentDate )
& VAR newCustomers = EXCEPT(_currentCustomers, _pastCustomers)

7 VAR Return = COUNTROWS( _newCustomers )

8

9 RETURM

1@

11| _Return

I e - r "
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DAX Studio Filter Dump

'[DUMP FILTER =
FI ‘BP VAR MaxFilters = 3 // Maximum number of items displayed
Q VAR FilterResult = // Filter result
STUDIO ISFILTERED ( <Table Name[ Column Name] > ), // Table[Colum] of the filtered value
VAR _ f=FILTERS (<Table Name[ Column Name] >)  // Filter variable
VAR r=COUNTROWS( _ f) // Count the rows of the filtered selection
Define Filter Dump Measure VAR t=TOPN ( MaxFilters, __f, <Table Name[ Column Name] >) //
VAR d=CONCATENATEX(__ t, <Table Name[ Column Name] >, "," ) //Concatenate all selections in
Define Filter Dump Measure (All tables) to a string
, VAR x="<Name>="& d&IF(___ r>MaxFilters,", ... [+" & __ r-MaxFilters &"]") &""
Define All Measures // Name of filter, and checks the number of MAXfilters value and shows how
many more you have selected
Define All Measures (All tables) RETURN _ x & UNICHAR(13) & UNICHAR(10) // Returns what you see on the screen
)
Show Objects That Reference Table &IF
......Repeat the code above .........
Hide Hidden Objects )
) RETURN
Preview Data IF ( FilterResult=BLANK(), " ",FilterResult) // shows empty when nothing is selected
Curnauc ey

I e - r "
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DAX

How to organize your measures

Description

Enter a description

@ Create with Copilat (preview)

Content created by Al may not be accurate or
appropriate, so review it carefully. Read terms

127
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Chat GPT prompts for DAX

OPTIMIZING STRUCTURE DEBUGGING ERRORS PEFORMANCE TUNING

Goal Goal Goal

Streamline and simplify complex |dentify and fix common DAX Enhance query speed and

DAX expressions syntax errors efficiency

Focus on: Check for: Consider:

» Nested calculations  Mismatched parentheses * Filter propagation

* Long formulas * Incorrect function usage « Context transitions

 Redundant measures * Column/table references * Appropiate use of variables
Example prompt: Example prompt: Example prompt:

“Simplify this DAX measure: “Debug this DAX query and explain the “How can i optimize this DAX measure
[Paste your query here]” error:[Paste your query here]’ for better peformance?:

[Paste your query here]”

- | D Y e
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Chat GPT prompts for DAX

LEARNING FUNCTIONS

Goal
Expand your DAX vocabulary and
Capabilities

Explore:

« Time Intelligence

« Statistical functions

« Advanced aggregations

Example prompt:

“Explain how to use the DATEADD
function in dax with an example for
calculation year-over-year growth”

129

BEST PRACTICES

Goal
Align your queries with DAX best
Practices

Areas:

 Naming conventions
« Comments

* Formatting

 Code organization

Example prompt:

“Provide guidelines for naming DAX
measures and columns according to
best practices”

IPBIG

POWER Bl GEBRUIKERSGROEP

UNDERSTAND DAX CONCEPTS

Goal
Deepen your grasp of DAX
Fundamentals

Focus on:

« Evaluation contexts
* Filter contexts

* Row contexts

Example prompt:

“Explain the difference between row
context and filter context in DAX, with
examples.”

valcon
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Chat GPT prompts for DAX

IPBIG

POWER Bl GEBRUIKERSGROEP

GENERATING IDEAS FOR MEASURES

Applications:

« KPI’s

« Complex Calculations

» Business-specific metrics

Example prompt:

“Suggest 5 DAX measures for analyzing
customer retention in a e-commerce dataset”

130

Tips for effective prompts:

* Provide context about your business and data
structure

« Specify any particular goals or challenges
you're addressing

« Ask for explanations alongside the suggested
measures

« Request variations for different business
scenarios

D Y e
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Chat GPT prompts for DAX

1. Total Customers

This measure calculates the number of unigue customers in the dataset.

IPBIG

POWER Bl GEBRUIKERSGROEP

DAX ¥ Kopiéren ¥ Bewerken
Total Customers = DISTINCTCOUNT(Orders[CustomerID])

2. Returning Customers

This measure counts the number of customers who have made more than one purchase.
DAX P Kopieren ¥ Bewerken

Returning Customers =
CALCULATE(
DISTINCTCOUNT(Orders [CustomerID]),
FILTER(
VALUES(Orders [CustomerID]),
CALCULATE(COUNT(Orders [OrderID])) > 1

131
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Chat GPT prompts for DAX

3. Customer Retention Rate
This measure calculates the percentage of customers who made a purchase in the previous period
and returned in the current period.

(7 Kopiéren % Bewerken

DAX

Customer Retention Rate
VAR PrevPeriodCustomers

CALCULATE(
DISTINCTCOUNT(Orders [CustomerID]),

DATEADD(Orders [OrderDate]l, -1, MONTH)

)
VAR RetainedCustomers =

CALCULATE(
DISTINCTCOUNT(Orders [CustomerID] ),

Orders[CustomerID] IN

FILTER(

VALUES(Orders [CustomerID]),

CALCULATE(
DISTINCTCOUNT (Orders [CustomerID]),
DATEADD(Orders [OrderDate], -1, MONTH)

) >0

)
4

RETURN
IF(PrevPeriodCustomers = @, BLANK(), RetainedCustomers / PrevPeriodCustomers)

132
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Chat GPT prompts for DAX

4. Churned Customers A
5. Customer Lifetime Value (CLV)
This measure identifies customers who purchased in the previous period but did not return in the

. This measure estimates the average revenue generated per customer over their lifetime.
current period.

DAX (P Kopiéren ¥ Bewerken DAX o bR ne e L
Churned Customers = Customer Lifetime Value =
VAR PrevPeriodCustomers = DIVIDE(
CALCULATE( SUM(0Orders [TotalSales]),
DISTINCTCOLNT (Orders [CustomerID]), DISTINCTCOUNT (Orders [CustomerID])
DATEADD (Orcers [OrderDate], -1, MONTH) )

)
VAR RetainedCustomers =
CALCULATE(
DISTINCTCOUNT (Orders [CustomerID]),
Orders [CustomerID] IN

FILTER(
VALUES(Orders [CustomerID]),
CALCULATE(
DISTINCTCOUNT (Orders [CustomerID]),
DATEADD(Orders [OrderDate], -1, MONTH)
) > 0
) NA

)
RETURN
PrevPeriodCustomers — RetainedCustomers

- | - r "
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Write DAX Faster! I||P B IG

POWER Bl GEBRUIKERSGROEP

Selectall: Commenting:
CTRL + SHIFT + [L] CTRL +[/]
Function Suggestions: Find Next With:
CTRL + SPACE CTRL +[D]

Move line UP/DOWN:
ALT +UP/DOWN

]
valcon

134



Case |||PB IG

S eAGTORY SOMER 1 GEBUKERSCRED
p— orony e FAQTORY
v Corporate Identity v’ DAX
v Landing page Landing page
+ Default page Report page
v/ Transform Data Documentation
v/ Data Modeling Data Story Telling
| | Y Y
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_andingspage

b 4’-7‘!‘2;\ Store
SNEAKER
FAQTORY
Sales
o € 56.73M
Budgets Total Sales
Year
Returns 9

IPBIG

POWER Bl GEBRUIKERSGROEP

~  Year, Quarter, Month v

N 2024 ~

Customers|

Retention Rate and Target

0.14

Goal: 0.25 (-42.97%)

%

Shipment

Employees

136

7.42%

Return Percentage

9

Percentage of Shipments On
Time

90.00%

88.1% —
0.0% 100.0% %
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Good Morning
Bas Schuurmans

‘ .

ll\"-lllhl
\{(.{:‘\\"
| ' SNEAKER
. : FAQTORY
.f
I / S (|| Enter Store bl
| ¥ N
—”"‘I_ ——
’/ / " e
Questions?
\] Please Contact us ® Data refreshed: 07-03-2025
- r -
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GOOd Afternoon POWER Bl GEBRUIKERSGROEP
Bas Schuurmans

Welcome text

WelcomeText =

VAR _CurrentUser = USERMAME()

VAR AtSignPosition = FIND("@", _CurrentUser)

VAR UserNameParts = SUBSTITUTE(LEFT(_CurrentUser, AtSignPosition - 1}, ".", " ")

VAR FirstMame = UPPER(LEFT(UserMameParts, 1)) & LOWER(RIGHT(LEFT{UserMameParts, FIND(" “, UseriameParts) - 1), LEN(LEFT{UserNameParts, FIND(" ",
UserMameParts) - 1)) - 1))

& VAR LastMame = UPPER(LEFT(RIGHT{UserMameParts, LEN(UserNameParts) - FIND(" *, UserNameParts)}), 1)) & LOWER{RIGHT(RIGHT{UserMameParts, LEM
(UsertameParts) - FIND(" *, UsertameParts)}), LEN{RIGHT{UserMameParts, LEN{UserMameParts) - FIND(" ", UserMNameParts))) - 1)}

VAR _Username = FirstName & " " & LastName

VAR TimeOfDay = HOUR { NOW () )

VAR Greeting =

LY - T S

12 SWITCH {

11 TRUE (),

12 TimeOfDay <= 12, “"Good Morning",
13 TimeOfDay <= 18, “Good Afterncon”,
14 "Good Evening"

15 )

1s

17 VAR _Return = Greeting & UNICHAR(18) & Username
18 VAR _Dummy = Greeting & UNICHAR(1@) & "Bas Schuurmans"

1% RETURN
2@
21 _Dummy

I e - r "
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Contact

Questions?

Please Gonlact us

Use the (@_) insert link on the text “Contact”.

This is a mailto link format, part of the URI (Uniform Resource
Identifier) scheme. Specifically, the mailto: scheme is used to create
hyperlinks that open the user's default email client with pre-filled fields

like the recipient's email address, subject, and body text.

Let's break it down:

mailto:info@Sneakerfactory.nl — sets the recipient's email.

7subject=Vraag%20Sneaker%2@Fagtory%2@Dashboard — sets the
subject line (with %2@ representing spaces).

&body=. .. — pre-fills the body of the email. Line breaks are
encoded as %0A .

mailto:infol@Sneakerfactory.nl?subject=Vraag%”0Sneaker%?0Fagtory%”0Dashboard&body=

Beste%20lezer$2C%UA%0OA

Dank%”0voor%20je%”0vraag%”1%”0We%” Oproberen%”0je%”’0vraag%”0zo%”0snel%”0mogelijk%”(te%”Obeantwoorden. %2 0%0A%0A
Wanneer%$20je%20vraag%20inhoudelijk%20over%”0de%”0getoonde%”20data%”0of%20de%” Owerking%20van%2lhet%”20dashboard%”20gaat%2C%20zou%20jec%
dan% n%20of%”0meerdere%$’Uscreenshots%”(kunnen%”(toevoegen%3F%20Daarmee%” Okunnen%”0wij%”0jou%”?Usneller%’0van%”?0dienst%20zijn.$0A%0A
Alvast$20dank%21%0A

Team%/0BI%”0Sneaker%”0Faqtory

140
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Landingspage

Contact
Van: Bas Schuurmans (bas.schuurmans@valcon.com) v 7\
Naar: O info@sneakerfaqtory.nl cc Bcc [g]
Onderwerp: Sneaker Faqtory Dashboard Urgentie v
@ v 9 v [0  Astos 2 AV Y v B J U = E = = =v

Beste lezer,
Dank voor je vraag! We proberen je vraag zo snel mogelijk te beantwoorden

Wanneer je vraag inhoudelijk over de getoonde data of de werking van het dashboard gaat, zou je dan een of meerdere
screenshots kunnen toevoegen?
Daarmee kunnen wij jou sneller van dienst zijn.

Alvast dank!
Team Bl Sneaker Faqgtory

141
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Refresh date

Last Refresh
VAR _Elank =
VAR _Tekst =
VAR _Date =

VAR _Refresh
VAR _ETLSucc

VAR _Return

RETURN

ba = B WD B =) T A S b kd e

_Return

IPBIG

POWER Bl GEBRUIKERSGROEP

O Data refreshed: 07-03-2025 \

"@® Data refreshed”

FORMAT{SELECTEDVALUE( LATEST PIPELINE REFRESH[END DTS]) , “dd-mmm-yyyy", "nl-NL")
date = _Tekst & _Date
es = [ETL Succesvol Check]

succesvol =

= SWITCH(_ETLSucces , "Ja" , _Refreshdate , _Blank)

142
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143

i FAQTORY

« Corporate ldentity

Vv Landing page

+ Default page

Vv Transform Data

v/ Data Modeling

-----

e FAQTORY

v/ DAX

v Landing page
Report page
Documentation

Data Story Telling

IPBIG

POWER Bl GEBRUIKERSGROEP
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Report Page

Gridlines in PBI

: Gridlines
__|Snap to grid

: Lock objects
Fage options

144
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Grid image as temporarely background
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Grid lines with actual shapes (min width of 12px)

’-II-~

e~

FAQTORY
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Grid calculations manual in excel

20 410 10 410 10 410 10 1280
430 440 850 860 1270 1280
I I Y
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Report Page

80% of the developers forget

Format - B

“ lcons
O Search Visual information  (@off)
Visual warning (@oi)

Visual Properties

Visual error (@oif)
ill @i
> Data format Drill on dropdown (@011
Drill up (@oir)
W Header icons [on®] Drill down @op)
show next evel (@oi)

148
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20% only do it

"izualHeader": |
mm i

"show": true,
"background™: {

"border": |
S "transparency™: 0,

"foreground™: {

Expand to next level (:.':'fD "showVisualInformationButton": false,
"showVisualWarningButton”: false,

Pin (_Cﬁa "showVisualErrorButton": false,
"showDrillRoleSelector”: false,

Facus mods m "showDrillUpButton": false,
"showDrillToggleButton™: false,

, "showDrillDownLevelButton": false,
See data lafﬂu‘t C.DfD "showDrillDownExpandButton": false,
. "showPinButton™: false,

Mare optians C.'ij "showFocusModeButton™: true,
"showFilterRestatementButton": false,

Filter (_C“D "showSeeDataLayoutToggleButton”: false,
"showOptionsMenu": false,

Help tnnl[ip (:.I:lfD "showTooltipButton": false,
"showCommentButton": false,

Srmart narrative (:.,ij "showPersonalizeVisualButton": false,
"showSmartMarrativeButton": false

- r "
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Report Page

Icons

™ 37

All Icons FA Pro

ICON PACKS

| Brands
A Classic
Duotone
A Sharp

> Sharp Duotone

STYLE

@® solid
© Regular
@ Light

Thin

=

Brands

996
996
996

996

996
996
996

996

4

Free

Your Kits Q Icons Docs Plans Support Podcast
(Q home
= Featured
4.001 lcons  “HOME" RESET
o hovee B o A rovee 5 oume
house house @ house o house house
house house house house house-user

2

house-chimney

©® ®» B B B

house-user

>

house-chimney

house-user ©

149

house-blank

house-heart

house-blank

house-heart

B B ® B

- 3

house-user

house-chimney

house-user

house-chimney

®© O ® b

»

house-heart

house-blank

house-heart

house-blank

» 2 O 9

E3

B>

house-chimney

house-user

house-chimney

house-user

» O O & >

®

Page 1 of 20

house

house

house-heart

house-blank

house-heart

house-blank

house-heart
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Icons

Pictogrammen Afbeeldingen v

Zoekpictogrammen

ST RS PE E%

'2

Pictogrammen
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POWER Bl GEBRUIKERSGROEP

Tooltip

1 !Tooltip = "W"
1 !Transparant = "#FFFFFFo@"

ﬁ,} 3 ,I ;]' 3 V Callout value
— Font
Verdana v |45 O 7]--
B|/|U
W Color
Jx||&
I I Y
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Filters / Slicers / Menu

Report Page Illp B I G
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Report Page

Filters / Slicers / Menu

Advantages:

Full control over the interface
Preset filter combinations possible
specific data view with one click
User-friendly
Control over interactions

X Disadvantages:

Manual maintenance
No dynamic filtering
Can become complex

153
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Advantages:

Easyto use
Automatic interaction
Applicable at different levels
Low maintenance
Easily expandable

x Disadvantages:

Limited visual control
Less intuitive for some end-users
No preset filter scenarios

D Y e
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POWER Bl GEBRUIKERSGROEP

Filters / Slicers / Menu
¥ Filters oy Filters on all pages Filters on all pages
ProductName
L Search _
is (All)
Filters on this visual StoreName o eN=re
Add data fields here is (A”) Is (A”)
SR Add data fields here Add data fields here
Add data fields here
Filters on all pages
Add data fields here
5 | Y Y e

valcon
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POWER Bl GEBRUIKERSGROEP

Filters / Slicers / Menu
Fj Customize current theme Customize theme ; Applied filt d X
Filter pane pplied tiiter cards
_ _ Format filter cards that have been applied to visuals.
Name and colors Available filter cards
| Background color
| Text Applied filter cards SE——
| l - v ‘
Visuals I
Transparency
Page
0
Filter pane

Font and icon color

LI

Font size

] N\

9 pt o

Reset to default

- | - r "
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JSON

156

S SON .

Cap Ololie
Guam,
Biensim

B emane
Senacs
0 aeazan 3 © QMnnEtm
eslpninans
s oo

Calor Previowt

oz

IwA\

® EXxport
< P

SON JON File Editor Theme Designer

JON Editor o oo

ST

o)

B

Liva Previow Folel Preiew
e e CGQ.
@ 9 @ -\ -

APPLY b

Sanpon Selegers

4% O

EX PORT
€8 APPLY

BANRAAEANS DTG v

® Exrort & 300

o App!y

. )

Jefast Theme

o n
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JSON

POWER Bl GEBRUIKERSGROEP

"name":"Sneaker Fagtory 2025 v1.9 07-03-2025",
nhotocoloran- |

Tbackground "FEEEEE Customize theme Name and colors Name and colors X
"good":"#00FF43",
"geutral":"#D9B300",
"bad":"#D64554",

L Name and colors
"minimum":"#118DFF", Advanced

"center":"#D9B300", ¥ K
B el Sneaker Faqtory 2025 v1.9 07-03-2025
"hyperlink":"#0078D4",

"visitedHyperlink":"#0078D4", Text

"visualStyles":{

Name

HEA
"Comments": {
"note": "COMMENT SECTION FOR DEVELOPERS",
"v1.9 07-03-2054 BAS": "Added shape with fontfamily ",
"v1.8 15-08-2024 BAS": "Removed property Datapoint for showing deafult datacolors, and fixed minor issues "
"v1l.7 08-08-2024 BAS": "Updated Matrix visual to latest standards",
"vl.6 08-08-2024 BAS": "Added default select all active in slicer",
"v1.5 05-07-2024 BAS": "Added default subtitle text: [ Drill-down voor meer details™,
"v1l.4 04-07-2024 BAS": "Defined Gauge and lineClusteredColumnComboChart as wvisuals, fixed all fontfamilies™,
"v1.3 04-07-2024 BAS": "Removed Background from header Multirowcard",
"v1l.2 03-07-2024 BAS": "MultiRowCard defined as visual",
"v1l.1 02-07-2024 BAS": "Changed lettertype for filter pane",
"v1l.0 28-06-2024 BAS": "Removed background for all titles as NO FILL was no option to put in"
I
"gauge": {
"lineClusteredColumnComboChart™: {
"multiRowCard": {
"pivotTable": {
"card": {
"lineChart": {
"slicer": {

"hundredPercentStackedBarChart": {

1 T T T
o L O

LU L L L ULl L . L

"hundredPercentStackedColumnChart": {

"areaChart": {

valcon



Report Page

JSON
[« BASEGA HOME TUTORIAL FAQ TIP US IMPRINT
CONVERIFYOURIIVIAGES
10 BA \FAhA4
IV DNMJILVUST &
: DRAG & DROP IMAGES ANYWHERE
JSONRRSaeor  ~
JSON Data/URL
"background": [
{
"transparency":0,
"image": {
"name": "Background", Paste in JSSON or a
"Scaling" ("Fit", URL, drop afile,
: = browse, or load an
"url":"data:image/png;base64, iVBORwO e b
}
]
}

IPBIG

POWER Bl GEBRUIKERSGROEP

Power Query is limited to
32,766 characters per cel

A smallicon takes up over
10.000 characters!

About Learn Bookmarklet FAQ Changelog Contact W

JSON Template

3 Space Tab v

JSON Specification

RFC 8259 v

Fix JSON ?

Process
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JSON

+ @ & B O

PREVIEW

= Q
Gallery Palette
You can build a color palette on
- H the Palette tab Accent bar b4
Wireframes
Accessibility v
@ % Global Properties Riflon ”
Palette
* ® 0 = [¥ Key drivers v
T & [® .
Colors ’ Analysis v
E M E b E I o
i Analysis visual colors v
N P A& M Bk
ot Auto-apply filters v
M F L O O H
A Background v
a0 C ¥ W A » @ ’
Icons
B
&= v & H o8 i
—_—r
B B B = 3 Blank rows v
Properties
7 @ [a Bookmarks v
About 4 \ 4 v N T L ! Border v
Breakdown v
Bubbles ~
Bubble layer v
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JSON

A n

A HOME
@

Color Palette

1 Hover the icons for preview

Global Level
Optional Global Level
Page/Canvas

0 &

(Stacked) Bar Chart
(Stacked) Column Chart
Clustered Bar Chart
Clustered Column Chart
100% Stacked Bar Chart
100% Stacked Column Chart

ME WIE W

Line Chart

Area Chart

Stacked Area Chart

Line and Stacked Column Chart
Line and Clustered Column Chart
Ribbon Chart

BHRR>FR

160
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Power BI Theme Generator
for download AND upload of individual theme files

free e without registration e regular updates with new features

In our daily project work with Microsoft Power BI at POINT. Consulting we saw the need for a theme
generator that could handle not only the download but also the upload of individualized themes. So we
built it.

Uploading theme files makes it possible to use themes that have already been created as a basis for
re-editing. Adjustments of color, style or corporate identity for a large number of existing themes are
thus easily possible without having to create all themes from scratch.

Thus, the adaptation efforts for the revision of existing themes are reduced to a fraction with the
Power BI Theme Generator from POINT. We are now making this generator available free of charge
with the "themes.pbix by POINT." project.
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JSON

Report theme name

> Visual Styles

> Data Colors

> Theme lcons (&)
> Text Classes

> Global Styles

» Base Colors

161
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POWER BI GEBRUIKERSGROEP
JSON

Power Bl Theme Generator

The simplest and most powerful way to generate PBI JSON Themes in the web.

With our Theme Generator for Power Bl, we do all the heavy weight lifting; we designed this generator to remove
all the effort in choosing between hundreds of different properties; we already did that for you!

Set your colours, create and apply your next awesome Power Bl theme.

@ Set colors from @ Create JSON Theme @ Download PBIT & Apply
coolors Upload Image »4 Use Magic Download Base Template
) Colorl
pe!
2 U Dashboard Title
(O Color2 e al
v
> $1.56 M $1.56 M $1.56 M $1.56 M
) Color3 . ) Sales Sales Sales Sales
0 This space is excellent
e - to be used for
> providing to the final
Color 4 user information Total Sales per Month Profit results Sales by Segment
- prott e e — ® Label © Consumer | ® Home Office
Lorem ipsum dolor sit DOOK -wereremeememeeeememeeseaenmeesaeenenem e e emeenenenencane / ZS%A 25% 25%‘ Consumer
Calar s amet, consectetur J—— 25%

- | - r "
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i FAQTORY

« Corporate ldentity

Vv Landing page

+ Default page

Vv Transform Data

v/ Data Modeling

-----

e FAQTORY

v/ DAX

Y Landing page

v Report page
Documentation

Data Story Telling
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Documentation POWER Bl GEBRUIKERSGROEP

sz

pt g

S

FAQTORY

FAQTORY

sty e

AaBbCc AaBbCc

Primaire titel (Arial 20px Bold)
Caption-grafiek (Adal 16 px)
e tekst (Arial 14px)

{Arial 12px Bold)
(Arial 10px Bold)
{Arial 12px)
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@Artificial vs Human Intelligence JPBIG

Context: Servicedesk Department: average tickets received and processed for a year POWER Bl GEBRUIKERSGROEP
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Service Desk
A= 3 Perfomance Analysis

Average Tickets Received vs Processed (Yearly Overview)
| By: ChatGPT
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@ Monthly Ticket Volume Analysis |||P B IG

Q1: January to March POWER Bl GEBRUIKERSGROEP

Januari — Februari
Tickets processed slightly
higher than received

March
: Significant spike for received
' tickets, highest for the year.
Processed tickets increase but
; not as much.
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® \onthly Ticket Volume Analysis JdPBIG

Q2: Aprilto June POWER Bl GEBRUIKERSGROEP

April

Substantial drop in both
metrics from March.
Processed tickets slightly
higher

May

Stable levels for both
received and processed
tickets.

June

Tickets received higher
than processed, indicating
inefficient handling
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® \onthly Ticket Volume Analysis JdPBIG

Q3: July to September POWER Bl GEBRUIKERSGROEP
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July

Lowest received tickets for
the year, moderate
processing.

August

Second highest peak in
received tickets.
Processing increases but
doesn't match.

September
High received tickets,
balanced processing rate.
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Q4: October to December POWER Bl GEBRUIKERSGROEP
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October and November
Processed tickets fewer

than received, indicating

potential backlog.

December

Another peak in received
tickets, slightly lower than
March. Processed tickets
increase but not to match.
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Monthly Ticket Volume Analysis |||PBIG
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* The Service desk generally processes tickets
efficiently, with processed volumes close to or
exceeding received volumes in most months.

 Peakdemandin March, August, and December
indicates periods where additional resources may
be needed to maintain efficiency.
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Average Tickets Received vs Processed (Yearly Overview)
By: Bas Schuurmans
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Monthly Ticket Volume Analysis
[ Tickets received [ Tickets processed
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Monthly Ticket Volume Analysis JdPBIG

[ Tickets received [ Tickets processed i mma

Big peak in tickets because of the production
error in product X
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Monthly Ticket Volume Analysis JdPBIG

[ Tickets received [ Tickets processed i mma

/\1
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y
iy

Tickets where back to normal level
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Monthly Ticket Volume Analysis JdPBIG

[ Tickets received [ Tickets processed i mma

/\ 2 employees quit in may
|
Il'l
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Monthly Ticket Volume Analysis JdPBIG

[ Tickets received [ Tickets processed i mma

2 employees quit in may

We nearly kept up with incoming volume
in the following 2 months
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Monthly Ticket Volume Analysis JdPBIG
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[ Tickets received [ Tickets processed ==

We fell behind with the increase
in August and haven’t been able
2 employees quit in may to catch up since.

200 200

140 )
Tickets processed
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Monthly Ticket Volume Analysis JdPBIG
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* Please approve the hire of 2 FTE’s

D * We have been falling behind since they left and
' ( ) expect to fall back behind even more

NARRATIVE

/\ 2 employees quit in may

FTE
needed
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Landingspage

Good Afternoon
Bas Schuurmans
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FAOTORY
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E € 58‘ ;5‘:5 1 M GQO‘251(:23976';»)
= = =
@ ;;-‘ce tay pments
Questions? free
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Result

Sales

&

@-—-\'ﬁ"; —r sy

]
AT g

Budget Returns Customers. Shipments Employees

- StoreMame w ProductName d 5 N E A K E R

1/1/2025 M 12/30/2025 @ All v All e F AQ TO R Y
# Total Quanti
¥ € sales Over Time (euro's) Chart Graph
Total Sales 242K i Drill-down for more details

€ 8M € 4M

€2M

€ 0M

Jan Feb Mar
2025

€ Sales per store

# Quantity per product

# Per categorie | size for products

Amsterdam

London € 0.9M

Stockholm - € 0.4M
Warsaw . €0.2M

Sweatzy 72K
Wove

Frove

Bootwear 36K

Swoonix 29K

Product Category Bootwear Frove

@ Kids 12,314 16,344 24,301
= Men
39 326 457 654
40 868 1,115 1,611
41 1,428
42
43
44
45
46 1,083 1,589
AT Rl ta ] EEE] Eol-Tal

248
643
1,221

1,168
634

a7a

Sweatzy Swoonix Wove

18,642

514
1,229

1,210

anT
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7-03-202

S

Home.
Budgets
uarter
Budgets
Year
t

Custorme

g
Uil ~—

SNEAKER

Store
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~ Year, Quarter, Month
2024

FAQTORY

Sales Over Time (euro's)

e
Returns
ustomers
Shipment
loyee:

E ” '\‘

Number of Pairs sold per
Product Type

Sales per Store

List of Most Pairs Sold per Product
Pairs Sold Product Name Product Color Product Size Product Category”

2036 Sweatzy Cyan 40 Women

2002 Sweatzy Olive 43 Men
1999 Sweatzy Navy 40 Women
1997 Sweatzy Crimson 40 Women
1994 Sweatzy Aaure 40 Women
1976 Sweatzy Coral 43 Men

1965 Sweatzy Denim 40 Women
1964 Sweatzy Baby Blue 40 Women
1964 Sweatzy Olive 40 Women

Navy 43 Man

1962 Sweatry
881523

valcon



IPBIG

POWER Bl GEBRUIKERSGROEP

Result

Budget

-~ -““'-.l s
'@ Budget ‘"m

Returns Customers Shipments Employees N
StoreName “  ProductName ~ SNEAKER
All R All s F AO T O R Y

Behind
Stockholm Sales vs Budget Returns vs Budget
0,
68 % @€ Sales @€ Budget @€ ReturnAmount @€ Budget
Amsterdam Returns € 1.10M
€15.2M ‘:1°7Mc1o3m
66% € 15M =:J.43|"‘1C13SI'\'1€:134,|\.-| . € 1.0M € 1.00M e
- . %
Sales _-"--.__-_.--.-- ._-___.n
€10M Yeer”
€8.0M €0.53M
€0.5M
- I
€ 0M € 0.0M
Q1 Q1 Q2 Q3 Q4 Q3 Q4
2024 2025 2024 zuzs
By store By store
€ Sales € Budget % Diff € ReturnAmount € Budget % Diff Store Yeaq Quarter
Warsaw (PL) €244,028  €320,000 T76% Webshop €192917.44  €260,000 74% SNEAKE
Stockholm (SE) €405623  €571,000 T1% Amsterdam (NL) €131,20049  €187,000 70% FAGTORY
Sales vs Budget Ratio Over Time Sales vs Budget per Store
London (UK) €909,723 €1,313,000 69% Rome (IT) €78,358.57 €113,000 69% e P Su B - St 4 o i
Madrid (ES) €9062,685 €1411,000 68% Madrid (ES) € 48,906.29 €64,000 76% sues || Rome'  Comemn cognoon 18
Webshop €1,368,703 €1,958,000 70% London (UK) € 44,799.33 €56,000 80% Lonon 22;22;22; 54 corson :25
Reme (IT) €1543,928 €2,076,000 74% Stockholm (SE) €18,303.78  €27,000 68% : seoon ey Cimime
Amsterdam (NL) €2579,649 €3,937.000 66% Warsaw (PL) € 10,776.37 €15,000 72% = SR S 3
Total €8,014,338 € 11,586,000 69% Total €525,361.27T €722000 73% fomer] 19 : ‘ =
shiement| Returns vs Budget Ratio Over Time Returns vs Budget per Store
b, Amsterdam € 840,379.97 € 882,000 0.95
r Madrid € 322,019.40 € 317,000 1.02
& 7-03-202 . S LT o%
Y Warsaw < 96:50: 58 < 97:000 0.99
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Returns

%‘“"‘ ==y FF s
@ Returns ‘%

Sales Budget Customers Shipments Employees
Date A StoreName ProductName - S N E J‘r-\ K E R
1/1/2025 M} 12/30/2025 @ All v All v F AGT O R Y
4 pai # Returns
ars i Drill-down for more details
14K
ReturnAmount @ +# Returns @# Returns SPLY

€ 525K /

Return % 5K
6.6%
0K
Apr May Jun Jul Aug Sep Oct Mow Dec
2025
% Return per Store # Returned pairs by size and color
ProductSize Bootwear Frove
Webshop 14.1% = 33
B 34 Ui~ Store Yea‘r, Quarter, Month
Amsterdam = 35 s A 2024
Madrid B 36 FAQTORY
I 3
= 3T Return Percentage per Store
rorm = 38
ame -
@ 39 € 3.94M
Loendon E :? Amount Returned in Euro's
Stockhalm B 42
= 43 Customers : : 69K
Warsaw B 44 snpment| - - - — : Number of Pairs Returned
Total 1,763 2,339 1,427 2669 | Ervred s o ol i s gy Gty
A @ 7-03-2025 ot ey Gimen P e o
/ me o ST Bl i 7.84%
P11042  Sweatzy Baby Blue 43 Men 161 Return Percentage
PULS  Swesty  New 41 Women 160
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Result

Customers

r— LD

1/1/2025

RetentionRate

31.84%
# Customers

21K

# Customers by age and gender

e S

SNEAKER
FAQTORY

Shipments

% Retention Rate per Month

14.70% 13.94%
- - -
Jan 25 Feb 25 Mar 25

List of New Customer Revenue Percentages of Total Revenue

16 - 20

21-25

26-30

31-35

36- 40

41-45 1595 1,115
46 - 50

51-55

56 - 60

60+

Year Month Returning Customer Revenue New Customer Revenue Sales Mew revenue (%)
-
2025 January € 3,239,683 € 559,215 € 3,798,798 14.72%
2025 February € 2,876,243 € 488,522 € 3,364,764 14.52%
2025 March € 729,538 €121,238 € 850,776 14.25%
Total € 6,837,561 €1,176,778 €8,014,338 14.68%
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Year, Quarter, Month \
2024

Retention Rate per Month

94K

Unique Customers

Aug24 Sep2d Oct24  Nov2d

List of New C

Year  Month

Returning Customer Revenue New Customer Revenue Sales

2024 January
2024 February
2024 March
2024 April
2024 May
2024 June
2024 July

€4,424,725.17
€3,882,077.56
€4,372,336.92
€4,023,423.98
€4,068,489.22
€3,976,583.90
€3,988,476.12
€3,975,173.64

5.
€41,779,950.07

of Total Retention Rate and Target
New revenue (%)
€898,44632  €5,323,171 16.68%
€772,83360  €4,654,911 16.60%
€848,746.30  €5,221,083 16.26%
€767,60022  €4,791,024 16.02% 0 1 9 |
€761,43635  €4,829,926 15.76% .
€710,731.40  €4,687,315 15.16% Goal: 0.25(-23.76%)
€698,36632  €4,686,842 14.90%
€682,884.85  €4,658,059 14,66%
1323 4449788 1a70%
€8,534,519.13 €50,314,469 16.96%

valcon



IPBIG

POWER Bl GEBRUIKERSGROEP

Result

Shipments
W‘ s gy
L
@ Sales ‘ Budget Returns Customers Employees \““““‘“"
Date *  StoreName *  ProductName s SNEAKER
1/1/2025 fM° 12/30/2025 @ All £ All - F AQT O R Y
% OnTime # Number of Shipping, Send, and Order Days Too Late
0
# Shipments 89.1% Shipping ®@Send @Delivery
13.069K 1,048
682 832
166 2 510
el - -
——
Jan 25 Fab 25 Mar 25
% Late shipments # List of Late Orders v 7
OrderlD ShipmentlD  OrderDate Scheduled Actual Scheduled  Actual ShippingDays
@1 Day ©2Days @3+ Days SendDate SendDate ArmivalDate ArrivalDate Toolate l

4.33% 018076063 SH10743223 07-Mar-25 10-Mar-26 10-Mar-25 12-Mar-25 14-Mar-25 2
018076488 SH10743216 07-Mar-25 10-Mar-25 10-Mar-25 12-Mar-25 14-Mar-25 2 P
18.19% 018076789 SH10743231 07-Mar-25 10-Mar-25 10-Mar-25 12-Mar-25 14-Mar-25 2 O | Ui ~— e AR
018061162 SH10742569 04-Mar-25 05-Mar-25 11-Mar-25 07-Mar-25 13-Mar-25 4 SNEAKER
018065685 SH10742927 05-Mar-25 06-Mar-25 11-Mar-25 10-Mar-25 13-Mar-25 3 FAQTORY
018065833 SH10742825 05-Mar-25 06-Mar-25 11-Mar-25 10-Mar-25 13-Mar-25 3 [ ome | [Number of Shipping, Send, and Order Days Too Late Percentage of Orders on Time
018066265 SH10742836 05-Mar-25 08-Mar-26 11-Mar-26 10-Mar-25  13-Mar-25 3 20
018066702 SH10742796 05-Mar-25 06-Mar-25 11-Mar-25 10-Mar-25 13-Mar-25 3 e o 80.6%:
018066950 SH10742755 05-Mar-25 06-Mar-25 11-Mar-25 10-Mar-25 13-Mar-25 3 =" Gosl: 90.00% (-10.423%)
018070539 SH10742986 06-Mar-256 07-Mar-25 11-Mar-25 11-Mar-25 13-Mar-26 2 =3
018070745 SH10743037 06-Mar-256 O7-Mar-26 11-Mar-25 11-Mar-25  13-Mar-26 2 == & ‘ ‘ ‘ ‘ ‘ ‘ ‘ i ‘ l ‘ ' i ‘ I
018070782 SH10742053 06-Mar-25 07-Mar-26 11-Mar-26 11-Mar-25  13-Mar-25 2 s ’ ‘ ‘ ‘ i ‘ l ‘ d
Total 2,072 ] | B E S RN YU RN Y NN RSOEAE TS
{ | )
. B 7-03-2025 Zays tote | [Percentags 37 Bovs | | o 2
. Gidstiset G
64% 14% , SiEkae &
0.0% 8.2% 0.0% 8.2% 0.0% 0.4% L o
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Result

Employees

,.ll!\._ .
77 = g J s
(o) | mployees | (0TS

Sales Budget Returns Customers Shipments T
Date ~  StoreName ~  ProductName - SNEAKER
1/1/2025 M 12/30/2025 @ All L% All R F AO TO R Y
# Employees # Employees with sales by country Employees sales details
1 97 Full Name Sales Employee # Orders
7.18 ) _ Eliza Snelleman €128,712 1.61% 2479
: United Kingdem _ 41 Shaquille Verloop € 125,274 1.56% 2,328
Leco Reekers € 119,145 1.49% 2,364
faly Frydrych Nowakowskl € 115,787 1.44% 2,246
Spain Milwida Cardona € 115,463 144% 2,309
Peter Burns € 114,030 1.42% 2,136
Sweden Freddie Whealer €113,794 1.42% 2,202
Chantal Lukkien € 113,534 1.42% 2271
Foland Lilly Faulkner € 112,460 1.40% 2,197
Celia van der Kloet €112,241 1.40% 2,200
&0 Lokmanvander Hoek € 111,446  139% 2,105
Average Salary by Function Roberta Oquendo € 108,204 1.35% 2,123
Tirza Honsbeek € 105,796 1.32% 2,095
Nilesh Smulders €103,518 1.29% 1,974
Erica van de Ree € 103,458 1.29% 2,000
Manager Dyta Jasinska € 100,876 1.26% 1,963
Astrid Sundberg € 08,882 1.23% 1,945
Terrence Rooker £ 97678 1.22% 1,818
Salesperson Elsina Hulsegge € 94,841 1.18% 1,847
Famke Traa € 94,107 1.17% 1,924
Agathe Johnsen € 90,184 1.13% 1,863
Assistent Manager Bahia Guillén £ 88,242 1.10% 1,836
Enrigue Pullen € 84,245 1.05% 1,620
Total €6,645636 8292% 155847

7-03-2025
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Store

Year, Quarter, Month

2024

Unique Employees With Sales per Country

18

Full Name

Amber Horton
Nicholas Kaur

Branko
Total

Pernilla Magnusson
Zachary Herbert

Sales
€554,257.43
€431,993.66
€588,201.75
€577,879.40
€534,986.08
€531,435.55
€525,262.45
€372,695.59
€507,438.19

€39,637,307.75.

ist of Employees with Highest Number of Orders

Employee Sales % Number of Orders

1.10%
0.86%

5140
7112
7052
6973
6439
6381
6252
6129
6096

528825

Average Salary by Function
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Landingspage
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S

Home

Sales

Budgets
Quarter

Budgets
Year

Returns

Customers

Shipment

Employees

FAQTORY

Store
All

Year, Quarter, Month

v 2024

€ 50.31M
%

Retention Rate and Target

W

Goal: 0.25(-23.76%)

%

7/.84%

Return Percentage

%

Percentage of Shipments On
Time

- 90.00%
88.9%
0.0% 100.0% %

IPBIG
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Case

SNEAKER FAQTORY OLD

T ~—

SNEAKER

o)

Store

Year, Quarter, Month

2024

FAQTORY

Home csm

Returns

Customer:

Sales Over Time (euro's)

Apr 24

=

Chart

Number of Pairs sold per
Product Type c20

Shipment

Employee:

il

0.2m
c1om

0.1M

Sales per Store

List of Most P
EEUS Seld

2036 Sweatzy

Product Name Product Color Product Size

'airs Sold per Product

Cyan 40 Women
Olive 43 Men

Navy 40 Women
Crimson 40 Women
Azure 40 Women
Coral 43 Men

Denim 40 Women
Baby Blue 40 Women
Olive 40 Women
Navy 43 Men

Product Category®

o | i~

SNEAKER
FAQTORY

Year, Quarter, Month

Chart Graph

Retention Rate per Month

o
¢
2

94K

Unique Customers

Mar2e Apc24 May2e Jun2e 24 Aug24 Sep2s C
List of New Ci of Total Retention Rate and Target
Employee] | Yeor Month  Returning Customer Revenue New Customer Revenue Sales New revenue (%)
‘—ﬁ 2024 January €4,424,725.17 € 898,446.32 €5,323,171 16.88%
2024 February € 3,882,077.56 €772,833.60 €4,654,911 16.60%
2024 March €4,372,336.92 €848,746.30  €5,221,083 16.26%
2024  April €4,023,423.98 € 767,600.22 €4,791,024 16.02% 0 1 9 ]
2024 May € 4,068,489.22 € 761,436.35 €4,829,926 15.76% -
2024 June €3,976,583.90 €710,731.40  €4,687,315 15.16% Goal: 0,25 (-23.76%)
2024 July €3,988,476.12 € 698,366.32 €4,686,842 14.90%
2024 August €3,975,173.64 €682,884.86 € 4,656,059 14.66%
2024 Sentember ___£3179543063 (65431123 €4449744  1470%
Total € 41,779,950.07 €8,534,519.13 €50,314,469 16.96%

-
O

=)

"Ill\

SNEAKER
FAQTORY

Store

Year Quarter

All Multiple selections.

Home

Budgets
Quarter

Budgets |
Year
Returns
(customers] *

Sales vs Budget Ratio Over Time

Sales vs Budget per Store
Store Sales

Sales Budget

ales vs Budget ratic]

Warsaw €2,010,954.55  €1,852,000
Rome. €9,390,639.71  €8,692,000
Madrid €5,857,00.54  €5,511,000
London €6,956,295.54  €6,756,000
Webshop  €11,653,397.79 € 11,380,000
Stockholm  €3,279,327.35 € 3,224,000
Total €54,952,037.19 € 53,430,000

Shipment
lEmployee:

S

Home |

Sales \
Budgets |
Quarter |
Budgets |
Year

Returns |

]
Icustomers,

fEmployees

2023q 202392

i ~—

SNEAKER
FAQTORY

2023Q3 202304

Returns vs Budget per Store

Store Return Amount  Return Budget Return vs Budget ratio
Amsterdam  €840,379.97  €882,000 095
Lo €341,955.12  €358,000 096
Madrid €322,019.40  €317,000 1.02

€482,574.70  €495,000 097
Stockholm  €156,345.27  €163,000 036
Warsaw €96,505.58 €97,000 099
Webshop € 1,674,560.52 € 1,679,000 1.00
Total €3,914,340.56 € 3,991,000 0.98

Year, Quarter, Month

Multiple selections

Shipping ®Send @ Delivery

an Feb Feb

Jan ) Mar Mar Apr

23 24 23 24 23 24 2

Number of Shipping, Send, and Order Days Too Late

¢ May M

Percentage of Orders on Time

80.6%:

Goal: 90.00% (-10.42%)

23 24 23 24 23

OrderID
016162108

Percentage 1 Day Late

6.4%
0.0% 8.2%

Percentage 2 Days Late

1.4%

0.0% 8.2%

Percentage 3+ Days

Late

0.0%

016959825
015634353
016511891
016960070
015408400

04% 8.2% || [-oaea

List of Late Orders

Shipping Days Too Late

Home

Sales
Budgets
Quarter

Budgets
Year

turn:

Customers|

Shipment

Employees

Returns

Shipment|

i~

SNEAKER
FAQTORY

Store

Return Percentage per Store

IPBIG

POWER Bl GEBRUIKERSGROEP

v Year, Quarter, Month

2024

€ 3.94M

Amount Returned in Euro's

69K

Number of Pairs Returned

List of Most Returned Pairs

ProductiD Product Name Product Color Product
Size

PII132  Sweatzy Baby Blue

P11072  Sweatzy Azure

P11012  Sweatzy Crimson

P11052  Sweatzy Cyan

P11162  Sweatzy Azure

P11042  Swea Baby Blue

PLI172  Sweatzy Denim

PI1113  Sweatzy Navy

7.84%

Return Percentage

‘;IIIN
SNEAKER
FAQTORY

Store
Al

v Year, Quarter, Month v
v 2024

u

Netherdands

ue Employees With Sales per Country

Spa Swede Poland

187

Unique Employees With Sales

6.99

Average Years Employed

Full Name.

Amber Horton
Nicholas Kaur
Halina Olszewska
Claudia Henriksson

Pernilla Magnusson
Zachary Herbert
Branko Faasen

To!

Sales

€ 554,257.43
€431,993.66
€ 588,201.75
€577,879.40
€ 534,986.08
€531,435.55
€ 525,262.45
€372,695.59
€507,438.19
€39,637,307.75

List of Employees with Highest Number of Orders

Employee Sales % Number of Orders

1.10% 9140
0.86% 7112
1.17% 7052
1.15% 6973
1.06% 6439
1.06% 6381
1.04% 6252
0.74% 6129
1.01% 6096
78.78% 528825

Average Salary by Function

6.44K

Function
Manager
®Assistent Manager

®sal

sperson

valcon
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Good Afternoon
Bas Schuurmans

FAQTORY

Enter Store

Questions?
N\ Please Contact us @ Data refreshed: 07-03-2025
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SNEAKER FAQTORY NEW POWER Bl GEBRUIKERSGROEP

nan,
o) [ i P ‘
£ 5 £
| Budger Retums. Customers Shipments Employees SRS Sales Eroget Retums Gustomers Shipments Employees Ay Sales Budget | Retins Customers Shipments Employees
Oate  StoreName ~ ProductName ~ NEAF StoreName ProductName ~ sNEAKEF Date ' StoreName  ProductName - ? K >
1172025 @ 121302025 23 [ A Al FAQTORY Al Al FAQTORY 112025 | 121302025 1 A A EAQTORY
#Total Quantty . Behind " Socknoim - Sales vs Budget Returns vs Budget s
€ Sales Over Time (euro's) for more details
e 242K § Oril-down for more details 68 % #C Soles @€ Budget ¢ RetumAmount @€ Budget 14K
Sales = e N A RetumAmount @ Returns @ Retums
c1sam M ¢ 1 a7
€8M 66 % rem C193Me 13ame g3.4m . < om € 525K
Sales - X Retumn % *
¢ 100
oo =
€31 o p Fob M ¥ » ) s oet P
> <o 0.
5 Qi Q2 Q3 Q1 @ Q3 Q4 ‘ % Return per Store # Returned pairs by size and color
2024 2024 2025
ProductSize Bootwear  Frove Sweatzy Swoonix Wove
€ Sales per store # Quantity per product # Per categorie | size for products By store By store _ - -
Product Category Bootwear Frove Sweetzy Swoonx Wove | . €Saes  €Budget %DM € RetumAmount & Budget % DI 2 s
Amsterdam sverey [ A -« - < 12318 16344 24301 985 18642 Warsaw (PL) €07 €000 Tow  Websop €iozsiTad €000 Ta% i | »
o & Men Stockhoim (SE) €405623  €ETI000 1% Amsterdam (NL) €13120049  €187.000 T0% . - =3
- [N 39 326 457 654 28 514 Longon (UK) €909.723 €1313000 9% Rome (T) €7835857  €113000 60% EL
40 868 1116 4611 643 1220 Madid (ES) €062685 €1411,000 68% Madrid (ES) €4B00620  €64,000 T6% rome [ <+ ::
rove. | I -~ 4 1428 1919 Wabshop €1368703 €1958000 70% London (UK) €4279933  €56000 B0% o
2 Rome (IT) €1543.928 €2076000 T4% Stockholm (SE) €1830378  €27.000 66% woncon ([ <=~ .
soocwes: [ -~ 4 _Amstesam (NL) €2579649 €3937,000 €6%  Warsaw(PL) €1077637  €15000 72% ] 4 4
:ﬁ Total €801433 €11.566000 6% Total €525361.27  €722000 73% A & 4
sveer [ - = oo - “ x i 8
= e Total 1763 1427 2669
v B 702025 ¥ B oz v @ 1o
{;"‘; sy
R T
‘@ o i P Customers — P @ sees =y Retums o S e g Sees i o s
Date. “ storeName ~  ProductName v f Date  StoreName  ProductName v Dats. ' StoreName ~ ProductName M SNEA F
11172025 127302025 &3 | A A FAQTORY 112005 o | 12302025 = Al A FAQTORY PRI E—— a . FAQTORY
RetentionRate % Retention Rate per Month % Onime # Number of Shipping, Send, and Order Days Too Late #Employees # Employees with sales by country Employees sales details
89.1% 197 Full Name Sales Employes # Orders
Eiiza Snelleman €128712 2478
1,098
21K el . it United Kingdom @ Shaquill Verlocs €125274 2,328
T o . . Leco Reekers € 119,145 2,364
_ - 192 - [ Frydrych Nowskowski € 115,787 2,246
s o — sooe [ -+ Milwids Cardona € 115463 2,309
Jan25 2 P Poter Burns €114030 2,136
" 2 Froddio Whesier €113734 2,202
Chantal Lukid €113534 271
# Customers by age and gender List of New Customer Revenue Percentages of Total Revenue 7 @2 - % Late shipments # List of Late Orders P e S
“ Year  Monn Retuming Customer Revenue New Customer Revenue Sales  New revenue (%) ®iD 2 Day Days GrdelD ShipmentiD  OrderDate ;ﬁf‘;";_ﬁ? ;E:‘d‘én"c f;[‘j:“ujfc :fjﬂmw f&‘)ﬁf”*ﬁ B . ; o f:l\n:-nferlkmﬂ:x . iw‘:f:; ;f:z
2 2025 January €1.20.583 €550215 St T GiB076063  SHI0743223 O7-Mar25 10Mar25 10Mar25 12Mar25 14-Mar25 7 Average Salary by Function Roberta Oquendo €108:204 2123
2025 Fabruary €2876,263 €522 €3,364,764 1452% : -
26 2026 Maroh 72953 12123 Py fpiy 018076488 SH10743216 O7-Mar25 10-Mar25 10Mar25 12:Mar25 14-Mar25 2 Tiza Honabeek: € 105,78 ps
C o i oo o 18.19% 018076788 SH10M432M 07-Mar25 10-Mar25 10-Mar25 12:Mar25 14-Mar25 2 Hilosh Srmidors 103518 T
: o e 014 018061162 SHIDZ4Z560 04-Mar-25 OSMar25 11-Mar25 07-Mar25 13-Mar25 4 Erica van de Ree €103458 2,000
5540 EETRRE] IOOBSGE  SHIOMISZT C5Ma25 CGMa2S M1Mar2s 10MarZs 13Mar25 s Mansger _ 59K Dy dasia eto080 1563
~ 018065633 SH10742825 05-Mar25 06Mar25 11-Mar25 10-Mar2s 13-Mar2s 3 Astrid Sundberg €os8a2 1,945
e 018066265 SH10742836 05.Mar-25 06-Mar25 11.Mar25 10-Mar-25 13.Mar.25 3 Terence Rooker eoree 1818
- 018086050 SHIDT4Z755 05-Mar25 06Mar25 11-Mar25 10-Mar25 13-Mar25 3 Famke Traa €04,107 1,824
e 018070538 SHIDT4Z996 06-Mar-25 OT-Mar25 11-Mar25 11-Mar25 13:Mar25 2 Agathe Johnsen €90,184 1,663
OIOOTOTS  SHIOM7 Oottar 5 0Tz 1iMaZs IiMezs 13Nz 2 e 4 B Sani Gosén conez 13
e 018070762 SH10742053 06-Mar-25 O7-Mar25 11-Mar25 11-Mar-25 13:Mar-25 2 Envique Pullen €81245  105% 1620
Total 2072 s el oo s seea:
Total €opisale  8252% 155,847
B o v @ rosz0zs T @ rosas
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Attention Insight

Original
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; .~‘-I”A
‘l((Q A
Budget Returns Customers Shipments Employees l NN NN
- § Strhame ¥ Productame . SNEAKER
1/1/2025 37 12/30/2025 [ All v All v FAQTORY
# Total Quan .
W € sales Over Time (euro's) Chart Graph
242K i
Total Sales i Drill-down for more details
€ 8M €4M
€2M
€0M
Jan Feb Mar
2025

€ Sales per store

# Quantity per product

# Per categorie | size for products

Webshop _ €1.4M
madrid || < :ov
tondon [ < oo~

stockhoim [ < 0.4m
Warsaw - €0.2M

Sweatzy 72K

Wove

Frove

Bootwear

Swoonix 29K

Product Category Bootwear Frove Sweatzy Swoonix Wove
# Kids 12,314 16,344 24,301 9,896 18,642
5 Men

39 326 457 654 248 514

40 868 1,115 1,611 643

41 1,428

42 2,142

43

44

45

46

a7 27N AAa con L el a0

198

7-03-2025
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Attention

Clarity Score ©@ Focus Score @
h

112025 21 12/3012025 E 1

242K €‘SL ne (euro's) I Chart l I-—j ,/ -

# Total Quantity
Total Sales
; € 8M " ®

‘}, = J

€2M

Al-generated attention heatmaps show which
€ oM an are most likely
Jan Feb Mar
2025

€S ar store #0 2r product # g Rrie | size ducts

ory  Bootwsar Fir / Swoonix Wove
12314 18 01 9,896 18,642

39 554 248 514

L 42 316
conden | <o = R 3
Stockholm - € 0.4M 44
C Swoonix 45
Warsaw - € 0.2M 46 o
- +* These heatmaps show eye movement data
- @ + c “® and not clicks like mouse tracking heatmaps.

- |
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Focus

Click & drag to draw Area of Interest (AOI)

Per categorie | size for p od
Product Category Bootwear Frove Sweats
@ Kids 12,314 16,344

D Y e
valcon
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Contrast

Click & drag to draw Area of Interest (AOI)

FANS | £.0

D VI I S
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Fliters 3.5%
KPI31% =

i g
L

Data 10.1% | foi fiore detalls

Data 49.2% Jer Stor

valcon
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Areas of Interest X
'TE Fliters 3.5%
Data 492% [
Al recommendation for KPI
Data 100% [&
Increase Size and Contrast: Enlarge the KPI element and use a bolder font to make it
Subheading 22% @ more prominent. Increase contrast between the text and background for better
readability.
Heading 3% B » Use Color Psychology: Apply a more vibrant or contrasting color to the KPI element to
draw attention. Consider using a color that aligns with the brand but stands out from
Heading 66% 2 the rest of the page.
* Add Visual Cues: Incorporate arrows or icons pointing towards the KPI to guide the
KPI 3% [ — viewer's eye. This can help in directing attention to the element.

.

» Position Strategically: Place the KPI element in a more central or top-left position, as
these areas typically receive more attention.

How to improve attention?
Get Al recommendations for this
element.

©

* Interactive Elements: Introduce hover effects or animations to make the KPI
interactive, encouraging users to engage with it and increasing its visibility.

Fllters 35% [&£
Logo 39% &
Content was generated with Al, it may contain errors or inaccurancies [ﬁ [@
Menu 0.7% [&
CTA 07% [€

K—
D VI I S
valcon
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Original
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’I“‘ -

q! """-""L
Returns it o=
@ ‘ Sales Budget Customers Shipments Employees ‘ e, S g
Date ¥ StoreName ~  ProductName - SI\E;‘;X F
1/1/2025 B3 12/30/2025 @ All L All ) F AQ TO R Y
# Returns
il i Drill-down for more details
14K
ReturnAmount @ # Returns @ # Returns SPLY
€ 525K
Return % 5K
6.6%
o |
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Now Dec
2025

% Return per Store

# Returned pairs by size and color

ProductSize Bootwear Swoohix
B 34
Amsterdam _ 5.1% E 35

) =
E 38
ome 2 39
- = a0
B M
Stockhalm - 4.5% @ 42
543
Warsaw - 4.4% [ 44
Total 1,763 1,427 2,669
T % 7-03-2025

- r "
valcon
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Attention

Click and Drag to Calculate AOI I Cla rlt}f Score fD

Moderate Difficulty @

Focus Score @

67

powered by

e !
Attention
@ Insight

valcon



@ Attention Insight IllpB IG

POWER Bl GEBRUIKERSGROEP

Focus

Returned pairs by size and col@

& e
Y
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Contrast
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@ Resources & Links I||PB IG

POWER Bl GEBRUIKERSGROEP

https://app.apob.ai
https://chatgpt.com
https://piclumen.com
https://chat.mistral.ai
https://www.base64-image.de

https://ijsonformatter.curiousconcept.com

https://themes.powerbi.tips/
https://themegenerator.point-gmbh.com/en/Hom

https://pbi.maxanatsk m

httos:// oninsis

- | D Y e
valcon


https://app.apob.ai/
https://chatgpt.com/
https://piclumen.com/
https://chat.mistral.ai/
https://www.base64-image.de/
https://jsonformatter.curiousconcept.com/
https://themes.powerbi.tips/
https://themegenerator.point-gmbh.com/de/Home
https://pbi.maxanatsko.com/
https://app.attentioninsight.com/
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Session Feedback

Cm Bas Schuurmans )
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