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Senior Principal – Frontend Lead Data Insights
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WARNING
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This presentation contains graphic images 
that some viewers may find disturbing
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Apob.ai
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Case
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The Sneaker Faqtory is a fictitious company created and developed by Valcon. It offers a complete, fake, dataset, 
which can be used if a random dataset is needed. Currently, it is for example used in the data academy, where 
new colleagues learn the data engineering and data analytics steps followed in a project.



Sneaker Faqtory
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Case
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SNEAKER FAQTORY
Design a dashboard for management
it should contains: 

- Corporate identity
- Landing page
- Sales
- Budget
- Returns
- Customers
- Shipment
- Employees
- Page Navigation
- Filters / Slicers
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SNEAKER FAQTORY
Sales Budget Returns

Customers Shipment Employees
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Landing page
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Corporate Identity
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Corporate Identity
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https://www.khroma.co



Corporate Identity
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Choose a set of your favorite 50 colors



Corporate Identity
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https://www.khroma.co
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https://www.khroma.co

PaletteImageGradientPosterText



Corporate Identity
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Color Palette

PALL ETTE



Corporate Identity
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Font matters



Corporate Identity
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Font
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DAX

Landing page

Report page

Documentation

Data Story Telling
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Landings page
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Landings page
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Better Design Flexibility
Advanced design tools, Custom typography 

and detailed UI elements

Collaboration & Real-Time Editing
Cloud-based

Prototyping & Interactivity

Cross-Platform & Accessibilty

Reusable Components & Design Systems

Better Export Options
SVG, PNG, PDF

Simple Slides

Offline Acces

Quick Business presentation



Landings page
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Figma



Landings page
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Figma; AI Image generator

Minimal and modern still life composition of white athletic 
sneakers hanging from a branch of ginko, green backdrop



Landings page
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Figma; AI Image generator



Landings page
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AI Image generation model

Flux 1.1 Pro

• Enhanced Speed

• Improved Image Quality

• High-Resolution Support



Landings page
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AI Image generation model

https://piclumen.com https://chat.mistral.ai/



Landings page
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AI Image generation model

DALL-E 3 Model

• Better Prompt Adherence

• Higher Image Quality

• Integration ChatGPT



Landings page
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT ChatGPT
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ChatGPT



Landings page
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Figma
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Figma



Default page

53

Structure

The top-left corner gets the attention first.



Structure
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Right and Down

Right Down



Structure
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Zoom & Filter

Z F



Structure
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Zoom



Structure
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Filter



Design Principles
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K.I.S.S
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C.R.A.P

ontrast
epetition
lignment
roximity

Contrast is a dynamite design principle that creates 
powerfull visual spread and helps to draw attention

Repeated use of shape, color or other elements lends 
regularity and rythmic poetry

Within the depths of alignment lives the integrity of design.
It lends wholeness, nothing lacking, nothing broken

Proximity is all about projecting wholeness. It is the 
easiest way to achieve unityP.

A.
R.
C.

Techniques that guide your audience with 
directional cues
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ChatGPT

Titel en KPI's

Filters & slicers
Pagina-indeling

Visualisaties

Drill-through & drill-downs

Bookmarks & knoppen

Datamodellering (Star Schema)

DAX-measures

Prestaties optimaliseren

Kleuren en branding

Leegte vermijden

Duidelijke titels & labels 

Ververs datum Filter selectie Contact knop Filter pane Tooltips ….
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Items

Title

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

07-03-2025
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Logo

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date



Default page
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Page Navigation

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date



Default page

65

Page Title

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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Page Filter

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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Slicers

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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Refresh Date

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date



Default page

72

- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Title



Default page
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Title

Filters



Default page
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Title

Filters



Default page
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Title

Filters 07-03-2025
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Filters 07-03-2025

Title



Default page
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- Logo
- Page Navigation
- Page Title
- Page Filter
- Slicers
- Refresh Date

Title

Filters 07-03-2025

Title Title Title



Default page
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Corporate Identity

Landing page

Default page

Transform Data

Data Modeling

DAX

Landing page

Report page

Documentation

Data Story Telling
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Transform Data
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- Structure
- Folders
- Extra Queries?
- Naming Convention



Transform Data
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Tip

Parameters



Transform Data
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- WorkspaceID
- DataflowID

Parameters



Transform Data
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Parameters

Extract
- StoreBudget_Extract
- ……._Extract



Transform Data
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Parameters

Extract

Transform
Reference

- Dim_Store_Transform
- ……._Transform



Transform Data
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Parameters

Extract

Transform
Reference

- Dim_Store
- …
- …

Load

- Fact_Orderlines
- …….



Transform Data
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Parameters

Extract Transform

Reference

Load

Equal to Source
1 one 1

Data Transformations
(preferably in database)

Good for P.O.C in PBI !

Actual table
used in report



Transform Data
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Parameters

Extract Transform

Reference

Load

Reference

Reference

Reference



Transform Data
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract



Transform Data
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_StoreFact_Orderlines_Year-
1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform



Transform Data

94

Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_StoreFact_Orderlines_Year-
1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_StoreFact_Orderlines_Year-
1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract Fact_Orderlines_Budget_Transform

Budget_Extract
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract Fact_Orderlines_Budget_Transform

Budget_Extract
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract Fact_Orderlines_Budget_Transform

Budget_Extract



Transform Data
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Parameters

Extract Transform

Reference

Load

Dim_Store_Extract Dim_Store_Transform Dim_Store

Fact_Orderlines_Year-1_Extract Fact_Orderlines

Fact_Orderlines_Year-5_Extract

Fact_Orderlines_Extract
Dim_StoreV2_Transform
Dim_StoreV3_Transform
Dim_StoreV4_Transform

Fact_Orderlines_Extract Fact_Orderlines_Budget_Transform

Budget_Extract
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Parameters

Extract

Transform

Load

Other Queries
- _Measures
- ….
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Landing page

Default page

Transform Data

Data Modeling

DAX

Landing page

Report page

Documentation

Data Story Telling
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Data Modeling
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Data Modeling
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Data Modeling
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Data Modeling
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Data Modeling
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Data Modeling
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Data Modeling

110



Corporate Identity

Landing page

Default page

Transform Data

Data Modeling

DAX

Landing page

Report page

Documentation

Data Story Telling

111

Case
SNEAKER FAQTORY



117

DAX
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DAX

Implicit Measures Explicit Measures

Ease of creation

DAX Knowledge

Customization

Consistency

Reusability

Transparency

Scalability

Control over filters

Drag and drop

None

Limited Basic Aggregations

Based on visual filters

Difficult

Hard tot track

Less

Manually

Manual creation

Needed

Fully customizable

Uniform calculations

Yes

Defined in the model

Good

Embedded In the measure

Implicit vs Explicit
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Where do we use DAX for?

Creating Calculated Columns Creating Measures

Building Aggregations and Summaries Time Intelligence Calculations

DAX
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Where do we use DAX for?

Relationships & Context Manipulation

Filtering and Conditional Logic

DAX

What else…..
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DAX
Where do we use DAX for?

Titles

Custom Labels

Tip Make use of a extra space with unicode
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DAX
How to organize your measures
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DAX
How to organize your measures
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How to organize your measures
DAX
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How to organize your measures
DAX
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DAX Studio Filter Dump
DAX
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How to organize your measures
DAX



128

Chat GPT prompts for DAX
DAX

Goal

Streamline and simplify complex 

DAX expressions

Focus on:

• Nested calculations

• Long formulas

• Redundant measures

Example prompt:

“Simplify this DAX measure:

[Paste your query here]”

 

OPTIMIZING STRUCTURE

Goal

Identify and fix common DAX

syntax errors

Check for:

• Mismatched parentheses

• Incorrect function usage

• Column/table references

Example prompt:

“Debug this DAX query and explain the 

error:[Paste your query here]”

 

DEBUGGING ERRORS

Goal

Enhance query speed and

efficiency

Consider:

• `Filter propagation

• Context transitions

• Appropiate use of variables

Example prompt:

“How can i optimize this DAX measure 

for better peformance?:

[Paste your query here]”

 

PEFORMANCE TUNING
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Chat GPT prompts for DAX
DAX

Goal

Expand your DAX vocabulary and

Capabilities

Explore:

• Time Intelligence

• Statistical functions

• Advanced aggregations

Example prompt:

“Explain how to use the DATEADD 

function in dax with an example for 

calculation year-over-year growth”

 

LEARNING FUNCTIONS

Goal

Align your queries with DAX best

Practices

Areas:

• Naming conventions

• Comments

• Formatting

• Code organization

Example prompt:

“Provide guidelines for naming DAX 

measures and columns according to 

best practices”

BEST PRACTICES

Goal

Deepen your grasp of DAX

Fundamentals

Focus on:

• Evaluation contexts

• Filter contexts

• Row contexts

Example prompt:

“Explain the difference between row 

context and filter context in DAX, with 

examples.” 

UNDERSTAND DAX CONCEPTS
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Chat GPT prompts for DAX
DAX

Applications:

• KPI’s

• Complex Calculations

• Business-specific metrics

Example prompt:

“Suggest 5 DAX measures for analyzing 

customer retention in a e-commerce dataset”

 

GENERATING IDEAS FOR MEASURES

Tips for effective prompts:

• Provide context about your business and data 

structure

• Specify any particular goals or challenges 

you’re addressing

• Ask for explanations alongside the suggested 

measures

• Request variations for different business 

scenarios
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Chat GPT prompts for DAX
DAX
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Chat GPT prompts for DAX
DAX
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Chat GPT prompts for DAX
DAX
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Select all:  
CTRL + SHIFT + [L]

Function Suggestions:  
CTRL + SPACE

Move line UP/DOWN:
ALT + UP / DOWN

Commenting:
CTRL + [/]

Find Next With:
CTRL + [D]

Write DAX Faster!
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Landing page

Default page

Transform Data

Data Modeling

DAX

Landing page

Report page

Documentation

Data Story Telling
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Landingspage
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Landingspage



138

Landingspage
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Landingspage
Welcome text
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Landingspage

Use the                  insert link on the text “Contact”. 

Contact
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Landingspage
Contact
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Landingspage
Refresh date
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Report page

Documentation

Data Story Telling
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Gridlines in PBI
Report Page
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Grid image as temporarely background
Report Page
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Grid lines with actual shapes (min width of 12px)
Report Page
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Grid calculations manual in excel
Report Page
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80% of the developers forget
Report Page

20% only do it
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Icons
Report Page
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Icons
Report Page
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Tooltip
Report Page
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Filters / Slicers / Menu
Report Page
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Filters / Slicers / Menu
Report Page

 Advantages:

Easy to use
Automatic interaction

Applicable at different levels
Low maintenance
Easily expandable

 Disadvantages:

Limited visual control
Less intuitive for some end-users 

No preset filter scenarios

 Advantages:

Full control over the interface 
Preset filter combinations possible

specific data view with one click
User-friendly

Control over interactions

 Disadvantages:

Manual maintenance
No dynamic filtering

Can become complex
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Filters / Slicers / Menu
Report Page
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Filters / Slicers / Menu
Report Page
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JSON
Report Page
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JSON
Report Page
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JSON
Report Page

Power Query is limited to 
32,766 characters per cel 

A small icon takes up over 
10.000 characters!
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JSON
Report Page
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JSON
Report Page
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JSON
Report Page
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JSON
Report Page
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Documentation
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Documentation
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Documentation

Colors
Example pages

Placement
``Best Practices
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Documentation
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Landing page

Default page

Transform Data

Data Modeling
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Data Story Telling
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Artificial vs Human Intelligence
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Artificial vs Human Intelligence

170

Context: Servicedesk Department: average tickets received and processed for a year

ChatGPT



171

Service Desk 
Perfomance Analysis

Average Tickets Received vs Processed (Yearly Overview)
By: ChatGPT



Monthly Ticket Volume Analysis
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Q1: January to March

Januari – Februari
Tickets processed slightly 
higher than received

March
Significant spike for received 
tickets, highest for the year. 
Processed tickets increase but 
not as much.



Monthly Ticket Volume Analysis
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Q2: April to June

April
Substantial drop in both 
metrics from March. 
Processed tickets slightly 
higher

May
Stable levels for both 
received and processed 
tickets.

June
Tickets received higher 
than processed, indicating 
inefficient handling



Monthly Ticket Volume Analysis
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Q3: July to September

July
Lowest received tickets for 
the year, moderate 
processing.

August
Second highest peak in 
received tickets. 
Processing increases but 
doesn't match.

September
High received tickets, 
balanced processing rate.



Monthly Ticket Volume Analysis
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Q4: October to December

October and November 
Processed tickets fewer 
than received, indicating 
potential backlog.

December
Another peak in received 
tickets, slightly lower than 
March. Processed tickets 
increase but not to match.
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Monthly Ticket Volume Analysis

• The Service desk generally processes tickets 
efficiently, with processed volumes close to or 
exceeding received volumes in most months.

• Peak demand in March, August, and December 
indicates periods where additional resources may 
be needed to maintain efficiency.
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Service Desk 
Perfomance Analysis

Average Tickets Received vs Processed (Yearly Overview)
By: Bas Schuurmans



Monthly Ticket Volume Analysis
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Tickets received Tickets processed



Monthly Ticket Volume Analysis

179

Tickets received Tickets processed

Big peak in tickets because of the production 

error in product X 



Monthly Ticket Volume Analysis
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Tickets received Tickets processed

Tickets where back to normal level



Monthly Ticket Volume Analysis
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Tickets received Tickets processed

2 employees quit in may2 employees quit in may



Monthly Ticket Volume Analysis
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Tickets received Tickets processed

2 employees quit in may

We nearly kept up with incoming volume 

in the following 2 months

2 employees quit in may

We nearly kept up with incoming volume 

in the following 2 months



Monthly Ticket Volume Analysis
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Tickets received Tickets processed

We fell behind with the increase 

in August and haven’t been able 

to catch up since.2 employees quit in may

We fell behind with the increase 

in August and haven’t been able 

to catch up since.2 employees quit in may



Monthly Ticket Volume Analysis
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FTE 
needed

2 employees quit in may

• Please approve the hire of 2 FTE’s

• We have been falling behind since they left and 
expect to fall back behind even more
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Result
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Result
Landingspage
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Result
Sales
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Result
Budget
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Result
Returns
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Result
Customers
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Result
Shipments
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Result
Employees
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Result
Landingspage
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SNEAKER FAQTORY OLD
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SNEAKER FAQTORY NEW
Case
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SNEAKER FAQTORY NEW
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Attention Insight
Original
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Attention Insight
Attention
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Attention Insight
Focus
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Attention Insight
Contrast
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Attention Insight
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Attention Insight
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Attention Insight
Original



205

Attention Insight
Attention
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Attention Insight
Focus
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Attention Insight
Contrast
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https://app.apob.ai

https://chatgpt.com

https://piclumen.com

https://chat.mistral.ai

https://www.base64-image.de

https://jsonformatter.curiousconcept.com

https://themes.powerbi.tips/

https://themegenerator.point-gmbh.com/en/Home

https://pbi.maxanatsko.com

https://app.attentioninsight.com

https://app.apob.ai/
https://chatgpt.com/
https://piclumen.com/
https://chat.mistral.ai/
https://www.base64-image.de/
https://jsonformatter.curiousconcept.com/
https://themes.powerbi.tips/
https://themegenerator.point-gmbh.com/de/Home
https://pbi.maxanatsko.com/
https://app.attentioninsight.com/
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Bas Schuurmans
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