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Visualizing Data for Non-

Data Experts

Making Reports Accessible to All




How it started
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What | realized

Sales Target
Hit 3 Times in




Valerie Junk
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* Data Visualization & Storytelling
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Power Bl - Desigh & Accessibility

Intuitive Design
e End-user oriented

 Simple & informative

Accessibility
 Keyboard navigation & Tab order
* Screenreader &Alt text
 High Contrast, Focus Mode & Spotlight

e Colorratio & Themes




Intuitive Design...

...the end user just doesn’t get it




Design for the audience

 Whois the audience?

* Whatis the level?
* What do they want to take and why?
* What’s the ?

* Howis the report ? A




The perfect visual

| just want anidea
Sales by Territory of what’s

Territory

happening.

| like tables but my
coworker prefers
visuals.

Sales by Territory

f M
C4T™
¢ M
L o M
£18M
€15M
) M
COMEOEM 0 sM
¢ IM
L § J § -
A A \ Y] ) ) Ky »
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Purpose leads design

Target missed 6 times in 2024

ry, March an \ t month in 2

Target: 65,000

o o b Ma - Difference in units sold compared to last year.
vl S u a WI O u ) [ cs and f:l:Jl'r'lF:I_][E'rE PEI’fC‘-H'ﬂ e

purpose does not add

Sales and Units sold compared to last year

Difference LY Unit

value to areport




Simple & Informative

Sales Difference TY vs LY by Product Sales Difference TY vs LY by duct

Category Gross Sales  Difference LY Units Sold Difference LY Category Gross Sales  Difference LY y fference Units

- -

=l Office Electronics = Office Electronics
Product 4 € 15,468,394 -583,396.53 88,790 -31,303.00 Product 4 € 15,468,394 -€ 583,396.53 -31,303.00
Product 6 € 12,043,158 1,804,151.16 40,983 -15,084.50 Product 6 €12,043,158 €1,804,151.16 -15,084.50
Product 5 €10,276,638  5,093,043.05 51,091 -2,640.50 Product 5 €10,276,638 € 5,093,043.05 -2,640.50
Product 1 €7,302,443 -502,078.43 47,291 -8,067.50 Product 1 €7,302,443 -€ 502,078.43 -8,067.50
Product 2 € 7,082,499 -313,509.85 30,822 -10,722.00 Product 2 € 7,082,499 -€ 313,509.85 -10,722.00
Product 3 €5,204,885 -1,438,575.67 33,837 Product 3 €5,204,885 -€ 1,438,575.67 -16,389.00

=l Headnhones =l Headnhones

v
v
v
v
v
v

Sales Difference TY vs LY by Produc Sales Difference TY vs Product

Category Gross Sales  Difference LY Units Sold B Category Gross Sales  Difference L Units Sold Difference LY

- v

=l Office Electronics =l Office Electronics
Product 4 € 15,468,394 . Product 4 € 15,468,394 -583,396. 88,790 -31,303.00 Sﬁ?
Product 6 € 12,043,158 Product 6 €12,043,158 1,804,151.16 40,983 -15,084.50
Product 5 € 10,276,638 | - Product 5 € 10,276,638 5,093,043.05 ﬁ 51,091 -2,640.50
Product 1 € 7,302,443 Product 1 €7,302,443 -502,078.43 47,291 -8,067.50
Product 2 € 7,082,499 Product 2 €7,082499  -313,509.85 ﬂ( 30,822 -10,722.00
Product 3 € 5,204,885 Product 3 €5,204,885 -1,438,575.67 33,837 -16,389.00

=l Headnhones =l Headnhones




Smart Formatting

2025 Sales Report

Sales TY Sales LY Sales YoY Quantity TY Quantity LY Difference

€3.073,44 6,70% 46
€ 10.455,49
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1.994,75 397027 W -49.76%
Total € 38.083,93 € 39.946,89 -4,.66%




Smart Formatting

2025 Sales Report

Apr
May
Jun
Jul
Aug
Sep
Oct
Nov
Dec

Sales TY

€ 2.867.46

€ 395,70
€ 4.312,97
€ 1.051,91
€ 3.946,97
€ 2.827.69
€ 1.908,18
€ 5.119.11
€ 2.754,67
€ 3.118,06
€ 7.786,46
€ 1.994,75

Sales LY

€ 3.073,44
€ 10.455,49
€ 602,10
€ 727.15
€3.611,28
€ 1.569,62
€ 3.763,09
€ 1.134.45
€4.722,37
€ 4.539,13
€ 1.778,50
€ 3.970,27

Total € 38.083,93 € 39.946,89

Sales YoY

Vv  -670%
V -96.22%
616,32%
44,66%
9,30%
80,15%

WV -49,29%
351,24%
-41,67%
-31,31%
337,81%
-49,76%
-4,66%

Quantity TY Quantity LY Difference

46

9
61
23
72
27
42
64

44

43

28
37
18
38
59
38
82
20
83
70
31

28
37
18
38
59
38
82
20
83
70
31




Smart Formatting

2025 Sales Report
Sales TY  Sales LY . ' Quantity TY Quantity LY Difference

Jan €286746 €3,073.44 5. 70% 46 - 18
Feb € 395.70 € 10,455.49 5.2 2% g 3 _28
Mar € 4.312.97 € 602.10 A 270 = .
Apr € 1,051.9 z

May €

Jun = 2,827.69 = J02.0. ol 1 o7
Jul  €1,908.18 , 163, W -49.29%

Aug €5119.11 € 1,134.45 351.24%
Sep € 2,754.67 472237 V -41.67%
Oct € 3,118.06 4,539.13 ¥V -31.31%
Mov € 7,786.46 € 78.50 337.81%
Dec € 1,994.75 97027 V' -49.76%




Conditional Formatting

2025 Sales Report

Sales TY  Sales LY

Jan €286746 €3073.44
Feb € 395.70 €10,455.49

Mar €4,312.97 €60

Apr

May =€

Jun € 2,827.69
Jul €1,908.18
Aug € 5119.11
Sep € 2,754.67
Oct € 3,118.06
Nov € 7,786.46
Dec € 1,994.75

Smart Formatting

Mo Formatting

Quantity TY Quantity LY Difference

46
9

W -49.29%
» 351.24%

V -41.67%
¥ -3131%

5:: -:_'l:.

V' -49.76%

18

I
-28




Meaningful (Sub)titles

e Provide context

Sales target hit 4 times in 2025

Achieving more than expected in may, jun

® G u i d e th e e n d B u S e r Below target © Above target = = =Target

e Audience does not

need to analyze data




Adding Context

Sales quota by month with target

Feb Mar Apr May Jun Aug Sep




Adding Context

Sales target hit 4 times in 2025

Below




Simplify

Sales target hit 4 times in 2025

Achieving more than expected in may, june, july and august

Ral~ =% A ~irs b St - e - r =
Below target Above target Ta get

Sales target hit 4 times in 2025

Jan Feb Mar Apr May




Highlight

Jan Feh Mar AF_J[ May Jun Jul Aug Sep Oct Nov Der




Highlight




What’s important?

2025 Sales Report

2025 Sales Report

Month Sales TY Sales LY

Jan
Feb
Mar
Apr
May
Jun
Jul
Aug
Sep
Oct
Now
Dec

€ 3,073.44 J; € 2,867.46
455.49 g € 395.70

€2 9
€1,908.18
€5119.11
154.67
18.06

Jun Jul Aug

Apr

May

Jun

Jul

Aug

Sep

Oct




Power Bl — Accessibility

Accessibility
 Keyboard navigation & Tab order

e Screen reader & Alt text

Sales Target

* High Contrast, Focus Mode & Spotlight Hit 3 Times in

2025

e Colorratio & Themes




Keyboard Navigation




| Sales Overview 2024 | quar

Sales TY
€ 147.77TM

Cost of Goods Sold
€ 79.30M

Gross Margin
€ 68.48M

Units Sold
861.13K

Operating Expenses
€51K

Last Year: € 146.07M (+1,70 M)

Last Year: € 101.83M

Last Year: € 44.24M

Last Year: 1.13M (-264,7K)

Last Year: € 63K

—Sales TY - - - Sales LY

Sales TY vs LY

€18.3M

€87M . €85

Jul Aug Sep Oct

€19.3M

Units Sold vs. Target

Mar  Apr May Jun Jul Aug

Sep Oct

Headphones

Office Electronics

Office Supplies

Computers

Smart Home

Sales Difference by Category

13.9M

Category

= Office
Electronics

Headphones

Sales Difference by Categc 7

Product Gross Sales Difference LY

Product 4
Product 6
Product 5
Product 1
Product 2
Product 3
Product 4
Product 1

Product &
Drolirt 2

€ 15,468,394
€ 12,043,158
€10,276,638
€ 7,302,443
€ 7,082,499
€ 5,204,885
€9,216,325
€8,318,254

€7,796,254
£RT1425A

Units Sold  Difference LY

88,790
40,983
51,091
47,29
30,822
33,837
66,660
40,526

36,423
25 204




| Sales Overview 2024 | auorer

Sales TY
€ 147.77TM

Cost of Goods Sold
€ 79.30M

Gross Margin
€ 68.48M

Units Sold
861.13K

Operating Expenses
€51K

Last Year: € 146.07M (+1,70 M)

Last Year: € 101.83M

Last Year: € 44.24M

Last Year: 1.13M (-264,7K)

Last Year: € 63K

—Sales TY - - - Sales LY

Sales TY vs LY

€18.3M

€87M . €85

Jul Aug Sep Oct

€19.3M

Target: 65,000

Units Sold vs. Target

Mar  Apr May Jun Jul Aug

Sep Oct

Headphones

Office Electronics

Office Supplies

Computers

Smart Home

Sales Difference by Category

13.9M -

Category

Office
Electronics

Headphones

Sales Difference by Categc ©.

Product Gross Sales Difference LY

Product 4
Product 6
Product 5
Product 1
Product 2
Product 3
Product 4
Product 1

Product &
Drolirt 2

€ 15,468,394
€ 12,043,158
€10,276,638
€ 7,302,443
€ 7,082,499
€ 5,204,885
€9,216,325
€8,318,254

€7,796,254
£RT1425A

cdlraam=

Units Sold  Difference LY

88,790
40,983
51,091
47,29
30,822
33,837
66,660
40,526

36,423
25 204




| Sales Overview 2024 | quare

Sales TY Cost of Goods Sold Gross Margin Units Sold
€147.77TM € 79.30M € 68.48M 861.13K
Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M Last Year: € 44.24M Last Year: 1.13M (-264,7€)

Sales TY vs LY Units Sold vs. Target

—Sales TY - - - Sales LY

€ 13‘.3M €19.3M

€87M . €85

Jul Aug Sep Oct Mar  Apr May Jun Jul Aug  Sep Oct

Sales Difference by Category Sales Difference by Categc © V: - w#

Category Product Gross Sales Difference LY  Units Sold  Difference LY
= Office Product 4 € 15,468,394 88,790

Electronics  product6 =~ € 12,043,158 40,983
Product5 = € 10,276,638 [ 51,091
Product 1 € 7,302,443 47,291
Product 2 € 7,082,499 ‘ 30,822
Product 3 € 5,204,885 33,837
Computers Headphones Product 4 € 9,216,325 66,660
Product 1 € 8,318,254 40,526

Smart Home Product & € 7,796,254 36,423
Dradirt 7 £ AT71425A a5 204

Office Electronics

Office Supplies




' Sales Overview 2024 | quane RTINS | o DN oo

Sales TY Cost of Goods Sold Gross Margin Units Sold
€147.77M € 79.30M € 68.48M 861.13K
Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M Last Year: € 44.24M Last Year: 1.13M (-264,7K)

Sales TY vs LY Units Sold vs. Target
—Sales TY - - - Sales LY

€19.3M

€18.3M

Target: 65,000

€87M . €85

Jul Aug Sep Oct

Sales Difference by Category Sales Difference by Categc © V :

Category Product Gross Sales Difference LY  Units Sold  Difference LY

Headphones
= Office Product 4 € 15,468,394 88,790

Electronics  product6 =~ € 12,043,158 40,983
Product5 = € 10,276,638 [ 51,091
Product 1 € 7,302,443 47,291
Product 2 € 7,082,499 30,822
Product 3 € 5,204,885 33,837
Computers Headphones Product 4 € 9,216,325 66,660
Product 1 € 8,318,254 40,526

Smart Home Product & € 7,796,254 36,423
Dradirt 7 £ AT71425A a5 204

Office Electronics

Office Supplies




| Sales Overview 2024

Sales TY
€147.77M

€ 79.30M

Cost of Goods Sold

Gross Margin
€ 68.48M

Units Sold
861.13K

Operating Expenses
€51K

Last Year: € 146.07M (+1,70 M)

Last Year: € 101.83M

Last Year: € 44.2am

Last Year: 1.13M (-264,7K)

Last Year: € 68K

Sales TY vs LY

Units Sold vs. Target

——Sales TY - - - - Sales LY

€19.8M €19.3M

€18.3M

€87M . €85

Sales Difference by Categc . vz -~ w® O O = &

Product Difference LY  Units Sold  Difference LY

Sales Difference by Category
Category
= Office Product4 = € 15468394 I 88,790

Electronics  product6 = € 12,043,158 | 40,983

I 4.1M
Office Electronics Product5 | €10,276,638 B 5o
€ 7,302,443 47,291

Product 1
€ 7,082,499 30,822

[
Product 2 [
€ 5,204,885 33,837
€9,216325 66,660
€ 8,318,254 40,526
€7,796,254 36,423
-

Product 3
£ RT14A 25A 25 2104

Gross Sales
Headphones b

Office Supplies

Computers = Headphones Product 4

Product 1

Product &
Drolirt 2

Smart Home

2.3M
-5.1M




| Sales Overview 2024 | auarter country caregory NN

Sales TY Cost of Goods Sold Gross Margin Units Sold Operating Expenses
€ 147.77M €79.30M € 68.48M 861.13K €51K

Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M Last Year: € 44.24M Last Year: 1.13M (-264,7K) Last Year: € 68K

Sales TY vs LY Units Sold vs. Target

€19.8M €19.3M

€ 1.0M € 10.9M 10.6M

€9.3M AR €8.7M . €85

Sales Difference by Category Sales Difference by Catege ©* vz = w® O 0 = &

Category Product  Gross Sales Difference LY  Units Sold  Difference LY

= Office Product 4 € 15,468,394 ! 88,790

Electronics  product6 = € 12,043,158 | 40,983
Product5 = €10,276,638 B 5o

Office Electronics

Product 1 € 7,302,443 E 47,291
Lieolos Product2 = €7,082,499 [ 30,822
Product 3 € 5,204,885 B 33,837
Computers = Headphones Product 4 €9,216,325 66,660
Product 1 €8,318,254 40,526

Smart Home -8.8N Product & €7,796,254 36,423
Draduct 2 £ RT1435R 35 204




. Sales Overview 2024 | cusrte careoory TN

Sales TY Cost of Goods Sold Gross Margin Units Sold Operating Expenses
€ 147.77M €79.30M € 68.48M 861.13K €51K

Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M Last Year: € 44.24M Last Year: 1.13M (-264,7K) Last Year: € 68K

Sales TY vs LY Units Sold vs. Target

€19.8M €19.3M

€ 1.0M € 10.9M 10.6M

€9.3M AR €8.7M . €85

Sales Difference by Category Sales Difference by Catege ©* vz = w® O 0 = &

Category Product  Gross Sales Difference LY  Units Sold  Difference LY

= Office Product 4 € 15,468,394 ! 88,790

Electronics  product6 = € 12,043,158 | 40,983
Product5 = €10,276,638 B 5o

Office Electronics

Product 1 € 7,302,443 E 47,291
Lieolos Product2 = €7,082,499 [ 30,822
Product 3 € 5,204,885 B 33,837
Computers = Headphones Product 4 €9,216,325 66,660
Product 1 €8,318,254 40,526

Smart Home -8.8N Product & €7,796,254 36,423
Draduct 2 £ RT1435R 35 204




| Sales Overview 2024 | quarter B ——

Sales TY Cost of Goods Sold Gross Margin Units Sold Operating Expenses
€ 147.77M €79.30M € 68.48M 861.13K €51K

Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M Last Year: € 44.24M Last Year: 1.13M (-264,7K) Last Year: € 68K

Sales TY vs LY Units Sold vs. Target

€19.8M €19.3M

€ 1.0M € 10.9M 10.6M

€9.3M AR €8.7M . €85

Sales Difference by Category Sales Difference by Catege ©* vz = w® O 0 = &

Category Product  Gross Sales Difference LY  Units Sold  Difference LY

= Office Product 4 € 15,468,394 ! 88,790

Electronics  product6 = € 12,043,158 | 40,983
Product5 = €10,276,638 B 5o

Office Electronics

Product 1 € 7,302,443 E 47,291
Lieolos Product2 = €7,082,499 [ 30,822
Product 3 € 5,204,885 B 33,837
Computers = Headphones Product 4 €9,216,325 66,660
Product 1 €8,318,254 40,526

Smart Home -8.8N Product & €7,796,254 36,423
Draduct 2 £ RT1435R 35 204




| Sales Overview 2024 ‘ Quarter

Sales TY
€147.77M

Cost of Goods Sold
€ 79.30M

Gross Margin
€ 68.48M

Units Sold
861.13K

Operating Expenses
€51K

Last Vear: € 146.07M (+1,70 M)

Last Year: € 101.83M

Last Year: € 44.2am

Last Year: 1.13M (-264,7K)

Last Year: € 68K

—Sales TY - - - - Sales LY

Sales TY vs LY

Jul Aug Sep

Target: 65,000

Mar  Apr

Units Sold vs. Target

May  Jun Jul Aug

Sep Oct Nov

Headphones

Office Electronics

Office Supplies

Computers

Smart Home

Sales Difference by Category

13.9M

4.1M

Category

= Office
Electronics

= Headphones

Sales Difference by Categc ©= vz - w# & &

Product

Product 4
Product 6
Product 5
Product 1
Product 2
Product 3
Product 4
Product 1

Product &
Drolirt 2

Gross Sales
-

Difference LY

€ 15,468,394
€ 12,043,158
€10,276,638
€ 7,302,443
€ 7,082,499
€ 5,204,885
€9,216,325
€ 8,318,254

€7,796,254
£RT1425A

Units Sold  Difference LY

88,790
40,983
51,091
47,29
30,822
33,837
66,660
40,526

36,423
25 204




7

2

9 6

T overview 2026 | e

Sales TY
€ 147.77TM

Cost of Goods Sold
€ 79.30M

Gross Margin
€6

ear: € 146.07M (+1,70 M)

Units Sold
861.13K

Operating Expenses
€51K

Last Year: € 101.83M Last Ye

Last Year: 1.13M (-264,7K)

Last Year: € 68K

Pales TY - - - - Sales LY

Sales TY vs LY

€19.3M

€18.3M

€87M . €85

Jul Aug Sep Oct

Mar

Apr

Units Sold vs. Target

May  Jun Jul

Aug

Sales Difference by Category

Headphones

Office Electronics

Office Supplies

Computers

Smart Home

ory

13.9M

Office
Electronics

Headphones

Sales Difference by Categc "

Product

Product 4
Product &
Product 5
Product 1
Product 2
Product 3
Product 4
Product 1

Product &
Provcuirt 2

Gross Sales Difference LY

€ 15,468,394
€12,043,158
€ 10,276,638
€7302443
€7,082,499
€ 5,204,885
€9,216,325
€8318254

€7,796,254
£ RT1435A

W

clrae®

Units Sold  Difference LY

88,790
40,983
51,091
47,291
30,822
33,837
66,660
40,526

36,423
25 284




Keyboard Navigation

All elements can be navigated using keyboard

S h ortcuts Keyboard shortcuts
F Across the product
S h ift + ? = OVG er eW S h O rtC UtS Command Shortcuts

Move focus between sections Ctrl + F6
. Move focus backwards between sections Ctrl + Shift + F&
Ctrl + F6 = Move between sections

Show visuals as tables Ctrl + Shift + F11

Show keyboard shortcuts

Enter = Enter/Exit a visual

On visual

Command Shortcuts
Ctrl + Space - MUlti-SeleCt data pOintS V' Move focus to visual menu Alt + Shift + F10
Show as a table Alt + Shift + F11

Enter a visual or layer Enter

Ctrl Shift C = Unselect all filter selections.

Exit a layer or visual Esc

more keyboard shortcuts and accessibility features

Ctrl + Shift + F11 = Show visuals as tables

Proauct 1

Product 2

https://learn.microsoft.com/en-us/power-bi/create-reports/desktop-accessibility-keyboard-shortcuts




Tab Order

e View —> Selection —>

D Bookmarks E$ Sync slicers
Ta b O rd e r E'E Selection

@ Performance analyzer

Selection

* Dragand Drop |

P
> Style
c 861.13K £ 51K -

e Hide elements

Card (new)
Last Year: 1.13M {-2564,7K) Last Year: € 68K Year

Sales Difference TY v
Units Sold vs. Target Sales Difference
Text box
Text box

Text box




Selection

Layer order

1

2 3

4 5 6 7

Salls Overview 2024 | cusre

Sales TY
€ 147.77M

Cost of Goods Sold
€ 79.30M

Gross Margin Units Sold
€ 68.48M 861.13K

Operating Expenses
€51K

Last Year: € 146.07M (+1,70 M)

Last Year: € 101.83M

Last Year: € 44.24M Last Year: 1.13M (-264,7K)

Last Year: € 68K

A VY

1 Header

2 Text box: Quarter

3 Filter: Quarter

4 Text box: Country

5 Filter: Country

6 Text box: Category

7 Filter: Category

8 Card Visual

9 Line Chart: Sales TY vs LY
10 Bar Chart: Units Sold vs. Target
11 Bar Chart: Sales Diff

12 Table: Sales Diff

Shape divider

Background Shape

- = =:5ales LY

Sales TY vs LY

Jul Aug Sep Oct

Units Sold vs. Target

€19.3M

Mar Apr May Jun Jul Aug

Sep Oct

ctronics

Office Supplies

Computers

Smart Home

Sales Difference by Category

Sales Difference by Categc 7.

Product Gross Sales Difference LY

Product 4 € 15,468,394
Product 6 €12,043,158
Product 5 €10,276,638
Product 1 € 7,302,443
Product 2 € 7,082,499
Product 3 € 5,204,885
Headphones Product 4 €9,216,325
Product 1 €8,318,254

Product 6 €7,796,254
Praict 2 £RT1435R

tlraawm
Units Sold  Difference LY

88,790
40,983
51,091
47,291
30,822
33,837
66,660
40,526

36,423
35 284




Ctrl + Shift + F11 = Show visuals as tables

cowry R oo B Sales Overview 2024 | Qur

Sales TY Cost of Goods Sold i Units Sold Operating Expenses
861.13K €51K

Sales TY vs LY Units Sold vs. Target

Sales Overview 2024 | Quarter

Bar Chart: Units Sold vs. Target

e Tal

€19.8M

€1.0M €10.9M

Jul Aug Sep e € Apr  May  Jun Jul Aug

erence by Category Sales erence by Categc Bar Chart: Sales Diff

Category Product fference LY Units Sold fference LY

Category Product Gross Sales Difference LY ~ Units Sold  Difference
Headphones = .
Office Product 4

Electronics Product 6

o Office Product 4
Electronics Product 6
Office Electronics Product 5
Product 1 Product 1
Product 2

Product 3

Headphones Product 4
Product 1

Product 6

Procurt 2

Supplies
ffice Supplies Product 2

Product 3
Product 4
Product 1 40,526

Dradiict 2 A ELELY

Computers




In Preview Visuals

Sales Overview 2024

Sales Overview 2024 ‘ Quarter

Sale COGS TY
Sales TY Cost of Goods Sold ales TY COGS T
€ 147.77TM € 79.30M € 147, 771,511.24 € 79,295,857.00

Last Year: € 146.07M (+1,70 M) Last Year: € 101.83M




Screen Reader




Screen Reader Compatibility

* When a report consumer navigates to a visual, the
screen reader will read out:

* the title
* visualtype

 any alt text (if set)




What is read?

Sales Data

Shape with text

Sales Data

Shape and text box grouped

Sales Data

Text box

ﬁ

ﬁ

“img”

“2 items grouping, text box”

“Sales Data”



Alternative Text

* Read by screen readers.

“ Alt text

* Meaningful information about the

Alt text

Enter a description that will be
e le me nt o read by a screen reader on

selecting the visual.

e Max 250 characters.

* Use DAX to make it dynamic.




Reuse dynamic (sub)titles

“ Alt text Sales target hit 4 times in 2025

Achieving more than expected in may, june, july and august

|
J

maam B

Bal~ =4 A S - - - sl
Below target | Above target Target

‘"-"1 d :." Jun




Effect of Alternative Text

— img”

Shape with text

Shape with text & alt text “Sales Data”



High-contrast Color View




High Contrast View

4 standard high-contrast support for reports
* High-contrast #1

* High-contrast #2

* High-contrast Black

* High-contrast White




Sales Overview 2024 g

Sales TY Cost of Goods Sold
147.77TM € 79.30M

Sales TY vs LY

Aug

Sales Difference by Category

Gross Margin

£ 68.48M

Last Year: € 44.24M

Sales Overview 2024

Sales TY Cost of Goods Sold
€147.77M €79.30M

a5t Wear: € VAE0TM (+1,70 M| Last Year: € 101.23m

Sales TY ws LY

—— Sales TY = == Sales LY

il Aug 5

Sales Difference by Category

Sep

Gross Margin
€ 68.48M

a3t Year: € 44240

Category

Headphones

Otfice

Office Electronics 41m

Electronics

Units Sold Operating Expenses
861.13K € 51K

Larst Year: 1130 (-264,7 ast Year: € 68K

Units Sold vs. Target

Units Sold Operating Expenses
861.13K €51K

Last Year: 1,130 (-264,76)

Units Sold vs. Target

0

Apr May  Jun Aug  Sep Ot Nov

Sales Difference by Category and Product
Product  Gross Sales Difference Y  Units Sold  Difference LY

Product 4

Produ

Sales Overview 2024

Sales TY Cost of Goods Sold Gross Margin
ET €6

Sales TY vs LY

High-contrast White

Units Sold

Units Sold vs. Target

Operating Expenses
€E1K




High Contrast View

* You can settheview in

" Full screen

Power Bl (online).

[[3] Fit to page

Oper Fit to width
1.13K (=] Actual size

Mone High-contrast colors

o "Vi ew" b u tt o n - > n H ig h - hits Sol High-contrast #1 Show visuals as tables (preview)

High-contrast #2

c o nt ra St c 0 lo rs ." High-contrast black

High-contrast white




Word of Warning

Conditional formatting is not affected!

Sales TY vs LY Sales TY vs LY

—Sales TY - - -:Sales LY Sales TY - - --Sales LY

€19.8M

€ 11.0M € 10.9M
€ 9.3M

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec




Spotlight

Can be done

Focus mode by the user!

Show data table




Spotlight
Focus on 1 visual in a report

D. Export data Sales TY vs LY

'LT_I'.- Show as a table
. . £19.8M e
. } . £18.3M
€183M dii. Mew calculation B
' %
Femove

_ . ] £11.0M £10.9M
Spotlight £9.3M

Sort axis

M . % '8,5N Format

1 Jan Feb Mar Apr May Jun




Focus Mode

New window to view visual




{ Back to report SALES TY VS LY

Show as Table

* Visual and table combined

o Alt+ Shift+ F11 for screen-reader ~.,

friendly view =

Set alert

Add a comment
Month Short
Jan

Feh

Mar

Apr

May

Jun

Jul

Aug

Lep

Ot

Mow

Dec

Export data
Show as a table

2 Spotlight

Get insights

Sort axis

ah Ak Ak Ak Ak Ak Ak




Colors
&
Accessibility Themes




Which colors can | choose?

Background & text contrast ratio at least 4.5:1

* The lighter color (background)
is 4.5 times brighter than

the darker color (text).

* The textis distinguishable

from the background

https://accessible-colors.com/

Fails AAA

Required contrast ratio: 7

Your contrast ratio: 2.1

Passes AAA

if you change background
color to #282828

New contrast ratio: 7.03

Passes AAA

if you change text color to

W 505050

New contrast ratio: 7




Color check

www.color-blindness.com

try it out, | hope you like it.

Drag and drop or paste your file in the area below or: | Choose File | Power BI Dashboard .png

°
S q u I n t t e s t Trichromatic view: Anomalous Trichromacy: Dichromatic view: Monachromatic v

Red-Weak/Protanomaly (U Red-Blind/Protanopia ® Monochromacy/Achromatopsia
Green-Weak/Deuteranomaly Green-Blind/Deuteranopia Blue Cone Monochromacy
Blue-Weak/Tritanomaly Blue-Blind/Tritanopia

Use lens to compare with normal vie ] 'Normal Lens nverse Lens
Reset View Opsl

* Turn down the brightness of

Sales Overview 2024 | cuer- | EESENINERENERNNET - N - -

Sales TY | Cost of Goods Sold Gross Margin Units Sold Operating Expenses
1 M 3 Lt =

Screen

Line Chart: Sales TY ws LY

* Doyou still see the most

Bar Chart: Sales Diff

important information?

Check with the end-user =

www.color-blindness.com




Don’t rely on color only

Difficult color combinations

* greenandred

Sales Difference by Category

* greenand brown
Headphones

. blue and purple
p p Office Electronics

* green and blue _ _
Office Supplies

* light green and yellow

Computers

* blue and grey

Smart Home

* green and grey

* green and black




Accessibility Themes

Sales 2022 Units Soid 2023 Online Order Sales 2023 ts Soid 2023 Online Order % Customer Rating Sales 2023 Units Sold 2023 Online Order % Customer Rating

Saeenr A i *h 80 *w

g Ton o 51 ' v Onkoe Sovs I = Moty e e

Sale Developmen Payment Type by Event Payment Type by Event

Onkne vs Store Sales Development stomer Rating vs. LY Online v Storw Sales Develop Online vs Store Sales Development

Online Order % c Sades 2023 e Order % Customer Rating

kT

oty T Yo 4
Rty Lt

Sales Development by Year Payment Type by Event Jopment by Year Paymest Type by Event

Online w3 Store Sales Development




Takeaway

* (Getto know the audience
* Provide context & meaning

* Accessibilityis not a buzzword

* Do notjust use colorto convey information

e (Checkthe tab order




Valerie Junk

PorcuBl

1 n
Please rate this session! 'J
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