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Warm up: aka.ms/fabricconsume

1. What are your expectations

from this session?
2. How are your users consuming

Power Bl/Fabric today?



Agenda

- Self-service Consumption
- Content Distribution
- Contextual Experiences

- Before we start... what we will not cover and why this is important



What we will not cover

- Creating content

- External sharing (however, some concepts also works in external sharing)

- Creating users and groups

- Creating workspaces

- Licensing

- Embedding

- Exporting (we don't consider exporting a good practice of consuming content)
- Tenant administration

- Governance



Syntax in this presentation

- We focus on Fabric in general
- Most of the end user consumption in Fabric is still Power Bl related

- We will label the slides with the following syntax:

. ¥& Relevant for both Power Bl and Fabric
& Relevant for Fabric items (non-Power Bl)
. Relevant for Power Bl




& Microsoft Fabric

Drive a data culture

everyone | every decision | at any scale



-

Microsoft Fabric
Drive a data culture

Empowering everyone to do more with data and insights

Individual Organization

A\d 4



What is happening today?

@ Monday
Create new report

Share with users

Monday report Users

A4 4



What is happening today?

Tuesday

= Create new report

Share with users

Tuesday report Users




What is happening today?

= Wednesday
Create new report

Share with users
Wednesday report Users

Share
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What is happening today?
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Have you considered different personas

- Not all users need the same experience/access

Developers

Info workers
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A\d 4

Management

Field workers

%



A4 4

Have you considered different personas

- Not all users need the same experience/access

- Make users happier and more productive by tailor the experience to
the use scenarios

P




A\d 4

Making data more accessible to a wider range of people within
an organization, by breaking down barriers that prevent people
from accessing, analyzing, and utilizing data effectively.



Part one
Self-service Consumption

« Onelake Catalog
* Metrics Hub
« Copilot



Domains and subdomains

Structure data per business needs, allowing granular control, optimized consumption

Implement a data mesh pattern by logically
grouping data relevant to a particular area (e.g.
Sales, Finance) in domains & subdomains

Optimize consumption & find relevant data faster
by filtering / finding content by domains

Gain granular control per business needs by
delegating setting to domain-level

Domains Management enabled also via
Admin REST APIs, and traceable via domain
Audit log activities

A\d 4

-

Admin portal

Tenant settings (D

Usage metrics
Users

Premium Per User
Audit logs

Domains @

Workloads

Tags (preview)

Capacity settings

Refresh summary

Embed Codes

Organize your tenant with domains

Empower any team in your org to manage their own data. And make governing your tenant simpler. Learn more (%

Assign owners and teams to each People use domai
organization domain

Set users and security groups as admins and
contributors and empower them to run their




Tags (Public Preview)

Enhance data governance and consistency
by allowing Tenant Admins to define tags
relevant to their organization

Enhance item curation & discoverability by
allowing Data Owners to apply relevant
tags to their items

Optimize consumption & find relevant data
faster by filtering / finding content by tags

Microsoft Fabric
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Analyze

Analyze Events

& Events

+ New item
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£8 New folder (preview)

Name
OldEvents
2025 Data )
Customers info
Events Schedule
Events Schedule Report
Events Warehouse
Events Warehouse
EventsAllData )
EventsAllData
L) EventsAllData
FY2025Events )
RDS_EventswithRetail )
RDS_IDM_EventsWithRetail_DS

RDS_IDM_EventswithRetail_LH_bronze

T Upload

Q, Search
Type Task
Folder =
Notebook —
Notebook =

Semantic model

Report

Warehouse

Semantic mode...

Lakehouse

Semantic mode...

SQL analytics e...

Org app

Retail Data Solu..

Semantic model

Lakehouse

Owner

AdminUser01

AdminUser01

Events

Events

AdminUser01

Events

AdminUser01

Events

AdminUser01

AdminUser01

AdminUser01

Events

AdminUser01

£ Create deployment pipeline

Refreshed

9/16/24, 9:37:30 PM
9/16/24, 9:37:30 PM
9/16/24, 10:00:01

9/16/24, 9:39:43 PM

9/17/24, 9:48:00 AM

Next refresh

B8 Create app

Trial
26 days left

Jot

Q_ Filter by keyword

Endorsement

(B Master data )

Q Certified

Sensitivity

Confidential\All.

General @

Highly confiden...

Highly confiden...

General\All Em.

GeneralAll Em.

General ©

General @

General ©

Highly Confide.

General\All Em.

General\All Em.

&% Manage access
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€83 Workspace settings
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Onelake catalog

Complete catalog for data discovery, governance & insights in Fabric

Unified view of org-wide data estate to
streamline cross-teams collaboration on
data, processes, insights, and Al.

Easily explore your data and manage in-
place.

Effectively govern data at scale by
gaining insights on data, recommended
actions, and available tooling.

Integrated directly into Microsoft 365,
Microsoft Copilot Studio, and Azure Ibiza
experiences.
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Power Bl Onelake catalog

Onelake
catalog
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My items
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Metrics
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Monitor Wcrkspaces

& |
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Real-Time
& lars Demo
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Werkloads % Big Demo DB
= & CW Power Bl Copilo...
Workspaces
90 &  Fabric Chargeback ...
&
Lars Demo = i
&  Fabric Workshop XXX
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1

Power BI

Filter pane

Jnelake catalog Domain: All domains v | <—PDomain selector

Discover, use, and manage data from your organization, and beyond. Learn more about the Onelake catalog (7

All items by I @ Data types: (All) ~ I I {J Tags (preview) v I

0O Name

“Item/D”a‘@ type
. selector =

\:+')  Copilot Demo Retail - final
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Tag
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Semantic model
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Semantic model
Lakehouse
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Lakehouse
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Semantic model
Semantic model
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Owner

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Lars Andersen

Benni De Jagere
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Lars Demo

Metrics app 2024-11-14

Lars Copilot in Fabric

Lars

Lars - ready for demo US

Lars - ready for demo US

Lars - ready for demo

Capacity Metrics app 20...
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Q Filter by keyword
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Onelake catalog
demo




Metrics hub

- The home for Metric sets (preview) and Scorecards

[ Metricsets Q@ Scorecar ds

2
ifDi® iD

Power Bl
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> 3
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® Home _
[=] Metric sets  Scorecards
{_J] 2 Filter by keyword
& Explorer @
& - Soau Create
Workloads ® A"
2
i
Browwse

Start adding content

ere are no relevant items you can access, so why not add your own.



Scorecard demo




Metric set demo




Copilot
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Copllot enhances consum
addressing creator bottlenecks, helping
better interpret data to answer "What" and
"Why" questions



Why Copilot

Unlock the full potential of your data

4 )
52% 36% 90%
O O O
faster task completion more accurate compared users tested
compared to not using to not using copilot were likely to
copilot adopt
N\ J

SOURCE: Based upon n=209 randomized control study conducted by Microsoft Corporation in October 2024 that measured four common metrics associated with the consumption
experience of Power Bl in Microsoft Fabric and compared it to users that did not use copilot. Qualitative sentiment gathered upon task completion. Actual results may vary.



Copilot

- Fabric provides context specific Copilots, including
- Copilot for Data Factory
- Copilot for Data Science and Data Engineering
- Copilot for Data Warehouse
- Copilot for Real-Time Intelligence
- Copilot for SQL database

- We will focus on

A\d 4



Copilot for Power B

"Developer” experiences
- DAX Query View Copilot
- Copilot to create measure descriptions
- Copilot to generate synonyms
- Create report Copilot

"Consumer” experiences

- Copilot powered narrative visual
- Copilot to summarize and answer questions about report/semantic model



Copilot for Power B

"Developer” experiences
c .lz ) | eccriot
-—Copilotto-generate synonyms
- Create report Copilot
"Consumer” experiences

- Copilot powered narrative visual
- Copilot to summarize and answer questions about report/semantic model



Copilot for Power B
demo




Quick access Metrics

Frequents

Contoso Sales (FabCon EU)
Data updated on Sep 17, 2024

ol Report

Recents

FY22 Sales Org KPls

‘ LI X :,

[ tovsies A $320K 350K
ya Shennay (D

FY22 Sales Scorecard
Data updated on Jun 19, 2022

Q Scorecard

R
Activity

FY22 Sales Ovg KPis.
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Part two
Content Distribution

« Workspace access

* Apps and org apps

» Subscriptions & alerting

« Sharing

« Secure URL embed/SharePoint Online



Workspace access

- There are four roles on workspaces
- Admin
- Member
- Contributor
- Viewer



Workspace access

- There are four roles on workspaces

- Viewer



Workspace access

Viewer role, Fabric (non-Power Bl) items

- View and read content of data pipelines, notebooks, Spark job
definitions, ML models and experiments, and eventstreams

- View and read content of KQL databases, KQL query-sets, and real-
time dashboards

- Connect to SQL analytics endpoint of Lakehouse or the Warehouse

- Read Lakehouse and Warehouse data and shortcuts with T-SQL
through TDS endpoint

- View execution output of data pipelines, notebooks, ML models and
experiments



Workspace access

Viewer role, Power Bl items

- View and interact with an item

- Read data that's stored in workspace dataflows
- Create subscriptions to reports

- Can receive subscriptions created by others



Apps and org apps

A\d 4

- The best way to organize and distribute content for consumers

Apps

Status

Type

# of apps

# of audiences

Content

Customization

Access propagation

Share options

GA

Power Bl items
1

25

Power Bl reports, Paginated reports, and
links

Limited options, e.g. 22 colors

Works for items in app workspace

Creators can share

Org apps

Public Preview

Power Bl & Fabric items
Multiple

Coming

Power Bl reports, Notebooks, Real-Time
Dashboards, and links

More options, including custom colors

Works across workspaces, also include
automatically revocation (semantic models)

Creators can share, and consumers can
reshare (if allowed)



Org apps
demo




Subscriptions

- Get email with Power Bl/Paginated report (or dashboard)

- Setup delivery frequence — once a day (after refresh), hourly, dalily,
weekly, monthly

- Send to one or more emails, also external emails
- Attach report

- Power Bl report in PDF or PowerPoint
- Paginated repot in XML, csv, PDF, Excel, Word, or PowerPoint

- Optionally, create dynamic subscriptions with personalized report to
each recipient



A4

Configure alerts in Power Bl reports

- Utilize Activator which is part of Real-Time Intelligence
- Create alerts on individual visualizations
- Specify rules, e.q. alert me when sales become greater than 80% of target

- Act by sending Teams message, Email, invoke Power Automate flow, or
execute Fabric item

- Ability to create advanced rules, like only alert me when number of
customers has been below 50 for 2 hours



Sharing — Fabric and Power Bl items

- Fabric items for consumers
- E.g. Notebooks and Real-time dashboards, Org apps, Metric set

- Most Fabric items can be shared, but are "backend” items
- E.g. Lakehouse, Warehouse, Data pipeline

- Power Bl
- E.g. Reports & Semantic models
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Sharing — general options to read content

People in your organization
People with existing access

Specific people

Everyone in the organization will have access to the
item. Does not work for external or guest users

Generate a link to people who already has access to
the item. No permissions is granted

Allow to specify who to share item with
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Sharing, additional permissions — a few examples

- Notebook

- Share (reshare)
- Edit
- Run

- Power Bl report

- Share (reshare)
+ Build permission

- Semantic model
- Modify (write)
- Share (reshare)
+ Build permission



Secure URL embed/SharePoint Online

- Options to share reports without requiring consumers to go to
Power Bl Service



Secure URL embed

- Works with Power Bl reports and Paginated reports
- Link directly to report or embed to webpage using HTML

Securely embed this report in a website or portal )

Here's a link you can use to embed this content.

‘ https://app.powerbi.com/reportEmbed?reportld=27c6bf73-c606-417d-8a16-4c0a8d6213ec! ‘

HTML you can paste into a website

‘ <iframe title="DW1 report” width="1140" height="541.25" src="https://app.powerbi.com/r ‘

Explore more embedding_options in our Power Bl embedded analytics playground



Secure URL embed

- Works with Power Bl reports and Paginated reports

- Link directly to report or embed to webpage using HTML
- Customize URL to set filters and/or page name

- Consumers need view permission to the reports



()  https://app.powerbi.com/groups/038b2463-4b97-45ec-963b-0a518ef47fee/reports/c51d0941-77f0-4fb9-a598-b 1f8caed4ad7/ReportSection3d327d7b29099f...

: Fabric Trial:

< G

@ Pages « [ File v > Export ¥ & Share @8 Explore (@ Subscribe Q Setalert = ¢ Edit ---
Home
€
@  |Report 1 Power Bl |
Create =
Table CategoryName, Subcate... Total Sales by CalendarYear Region 5—;
e Accessories 30M Filter by keyword @
Browse b Clothing
@ e Furniture
Onelake
w
o 20M
)
a5} &
m
Apps L
Measure for visual =
9 @® Total Sales
Metrics Total Profit 10M
Total Profit Margin
Total Cost
N Total Orders 2019 2020 2021 2022
CalendarYear
-] ‘
\orkepmces Total Sales by Region
20M
[+ X=]
Demo
sharing Total Sales 15M
i
) =
Demo Y 10M
= m
22M ¢
L) . 5M
org 3pp Total Profit
demo
oM
. Hovedstaden Sjeelland Syddanmark Midtjylland Nordjylland
Region
-—1—+ 9% O

Power BI



SharePoint Online

- Works with Power Bl reports
- Power Bl web part for SharePoint Online modern pages

Embed link for SharePoint

Use the link below to securely embed this report in a SharePoint page. Learn more

‘ https://app.powerbi.com/reportEmbed?reportld=44a04e38-cbh04-400c-a5d1-3cbcal7079d9 |




SharePoint Online

- Works with Power Bl reports
- Power Bl web part for SharePoint Online modern page
- Consumers need view permission to the reports



SharePoint £ Search this site

SharePoint for Demo Private group W Following & 2 members

‘ Home + New -~ 83 Page details Analytics Published 2/17/2025 & Share g Eit

@ & 2

>

Conversations

0 Demo of Power Bl report in SharePoint Online
Documents
B
Notebook
® Pages Pages « [QFlev »v 2 @B - Oy Ov | -
Site contents IOverview j Power BI
Recycle bin By segment
Total sales Total profit Total quantity
Edit Ship mode

2.30M 286.39K 38K

Region Total sales by Segment Total profit by Segment
[] central 1.16M 0.13M
[ East @ 1.0M =
3 0.71M g 01M Iatisiy
[[] South = 0430 = 0.06M
E 0.5M =
o ] ]
0.0M 0.0M
Consumer Corporate Home Office Consumer Corporate Home Office
Segment Segment
Ship Mode Total sales by Calendar Year Total profit by Calendar Year
[ First Class
[ same Day £ osm £ oM
[[] Second Class 3 =
= =

["] standard Class v



Part three
Contextual Experiences

« Power Bl Mobile apps
 Power Bl in PowerPoint
* Power Bl in Teams

* Power Bl in Excel



. Power Bl Mobile apps

Drive a data culture

9:41 Mon Jun 22
< Annual summary report
Revenue by Segments (2 of 3) < Annual summary report ~

svenue by Segments (2 of 3
Revenue by Segments
l,__l' show me total operations team name Data Uploaded

Revenue by Segments
Revenue {new metric) for the last week

Summary (1/2019-12/2019) [ Gross Margin Operations Breakdown

4.7 Apple™ App Store =D S . o e

1 Offshore
5247-8M 22.6% Gross Profit Margin vs Budget By Operations Team PRI-ST7 | $1406M Muge Graves

4 ? G | ™ PI Gross Profit Margin vs Budget By Operations Team Channel Management , - ousss IEEEE tonas mamman
° Oog e ay Channel Management Goal: $214M Goal: 13.4% (s - I sovg crou

YoY Cha : 11.8% Yo¥ Change: 9.9% G PRJ-2B6 | $1308M Robert Cusnir
o @ ~ Onshore Processing B o ’ !
Oftshore s v PRI-856 12870 Yaya Ashkenazi

Power & Water . PRI-976 | $1281M  Rui Cockle

Onshore Processing

O show me HR workforce total gender for Service PRJ-689 $12.80M Satiya Cheung

he | 2% Drill up i
the last year Drill up PRI-B63 | $1277M  Patina Forsyth

H Power & Water owing  show me HR workforce total gender for Subssa & New Energy
>reviews than all L it e onde e - e T
. Se o] PRI-619 | $1258M Robert Cruse
OtherS Com bl ned Bl ) D PRI-323 | $1237M Roger Coyle

Subsea & New Energy _ 2 6 6 PRI-198 | $1188M  Montero Greene

11.5% PRI-470 | $11.78M Robert Crunelle

HR Workforce Total Gender PRI-399 i B H "
Gross Profit Margin vs Budget By Period | assima Himmel

PRI-302 | 81172  Theadare Brodsky *

s this useful? &5 53
30%

© FOURTH Classification: Internal, Restricted

20% - l’\
- ’ ecember 02, 2020 Suppon & Feedback AcCpine
: SKI HOUSE
10%

Revenue Forcast Revenue by Segments Workforce Demographics




_I Power Bl Mobile apps

Drive a data culture

N

Decision makers ce boundaries



Mobile optimize

Sales & Returns
Published on Jun. 23 2019

ol Report

Recents

1.25M
Total spending by country

Refreshed on 16 Feb 2023

(@ Dashboard

Recommended v

A w &®

Home Favorites Apps

=)

Workspaces

IT Spe

Published

ol Report]

See all

d experiences

< Annual summary report

Revenue Forcast (1 of 3)

$239M $249M

2018 Revenue 2019 Revenue

Projects Projects
Recognized Revenue & Estimated Forecast from
SalesForce & Backlog

Recogniz... @Backlog @®Opportu... —Revenue ...

$50M

Product Group Ratio Opportunities

@ Projects Recog... @Backlog Foreca... @ Opportunity ...

® O = b

Comments Reset Filters Pages

< Annual summary report ~

orkforce Demographic 3

| contract Type is Fixed Term Contract

& Employees is more likely to be Lost when
Contract Type is Fixed Term Contract than
otherwise (on average).

60%

Employees in Lost

Comments

a Albert Flores

| agree

a Jenny Wilson

We should take this to the board
meeting today

Comn




Mobile first experiences

Sales & Marketing

Return Rate (1 of 4)

Monday, June 6

Create a Siri shortcut for
opening this report

Jan 2019 Apr 2019 Jul 2019

“"What If" Analysis Forecast

Current Net Sales @ Extra Profit

Mar 2019 May 2019

| “wi £ <
Power BI 30m ago Net Sales vs “What If" Analysis
Net sales alert is 387K, which is above the
threshold of 337K.

Net Sales Forecast

Clear barcode filter Abbas $3,780 $3,780

Aliqui $1,540 $1,540
Barba $3,780 $3,780
Contoso $4,060 $4,060
Fama $3,990 $3,990
Leo $3,290 $3,290
Natura $1,960 $1,960

Power BI 34m ago
Katie Dudley has shared Report ‘Director Filter by recent barcodes
of Marketing’ with you.




Mobile Layout — Quick Overview

reating mobile layout for re

B Microsoft

portis optional.

Reports page without a mobile layout

[ File © + Export ~ 2 Share | @8 Explore [ Subscribe O Setalert ¢ Edit
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Contoso
sales.

Revenue Goal
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Revenue and forecast by Product
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Forecast
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Forecast by Territary [] Bookmarks (3 comments
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Service
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& Contoso Sales
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Pages

Bockmarks  Commer
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Mobile Layout — Quick Overview

Creators can create a
mobile layout for any
report they build.

Contoso Sales

File View Optimize

saved: 4/7/2024 at R Search

Help

Gridlines

Aa
R[]

D Snap to grid

D Lock objects

Themes Scaletofit | Mobile Page options
1]
o
¢ Contoso H’l
Sales
Overview
Revenue Won Qualified Pipeline
$26.44M $19.90M
Revenue Goal Forecast
$38M 122%
Closing Percentages
Accessories 42.0%
Revenue
Revenue Open by Sales Stage
100%
1-Qualify
2-Develop
0o [ » | Sales Overview Win/Loss Overview Industries Overview Trend Analytics

Page 10f6 [ Non-Business

[1 Bookmarks

E’EI Selection

Page visuals

Afj Auto-create

Revenue Won an,

LTS

R Rpcine

o

Show panes

Forecast by Terri...

o)

ichal Foster Heldy ﬂ‘

ff Page visuals

=
=

Horizontal Shape

- >

&

@

Visualizations

14

Select a visual on the
canvas to start formatting.
Your changes will only
appear in the mobile
layout.




Mobile Layout — Quick Overview

Reports page with a mobile layout

a c o & Contoso Sales
verview (1 of 6)

Sales @ Non-Bu

» [ Fle v  Export © 12 Share | 8 Explore Go Subsaibe @ Setalert ¢ Edit -+ ]

*’ Contoso

® i

Revenue Won Qualified Pipeline Revenue Goal Forecast

$26.44M $19.90M $38M 122% s

Sales Overview (1 of 6)

e
@ Sales Overview Closing Percentages Revenue and forecast by Product Revenue Won Qualified Pipeline
. e e - ot ey [Pot | Aevue o | uted | et s26.44m $19.90M
&8 Accessaries E-reader pen $3 196K 3 c2 Contoso Sales
3 Revenue Goal Forecast

Black cover 7" £2394.48K
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% oevce: N -7 Black cover6” 200858 $38M 122%
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® Devices E-reader Platinum & 32 GB $4646.75 §3.455.63K $26.44M $19.90M $38M
" E-reader Diamond 7° 16 GB §1,562.41K S i A vamios ad foswcast by Pracioct — _ an
m Revenue Open by Saes Stage EederFoinum 648 e e R
Lesm 100° E-reader Diamond 7 8 GB $361.14K ' g
E-reader Standard 6" 8 GB $25.13K 2 s B, ®
,jzf l‘_i:::p Total $8,492.56K $6,605.71K 126% I S e - ’;::"‘ g ae Accessaries
Warranties 1 Year Warranty $8.308.60K s62592K 2% @ 7 16Ge . Suane

— e
Total $8,308.60K $6,.259.22K 121%
4-Close $4,465.27K Total
2-Oevelop
suxane sazsazm

s o v % ' 2
roopose [ prav seasaak

Revenue Open by Sales Stage

,435.93K $19,900.36K 122

T-Qualty

eiecoee

Forecast by Location Revenue Won and Revenue In Pipeline by Product Forecast by Teritory [ Bookmarks () comments ) Pages AN More 1-Qualify
®Revenue Won 1 Revenue In Pipeline 2-Develop
e - $10,038,246.00 §7,269.60K 24% 3-Propose
Sales = -
v accessories || RN $16.67M STABLT31.00 $6.08185K 2% a-Close
Devices [ NNNGN $15.10M " $61006,016.00 $4,367.75K ns%
¥ wananties [N $14.57M S-MORTHEAST §2,908,932.00 $2,201.08K 28% R (9m]
- Total 2643592500 $19,90036K 122 P,
+ +

Service Landscape Portrait



Mobile app
demo




Quick access Activity ®

Frequents

Artificial Intelligence Sample Power BI

Data updated on Aug 2023 Published ¢

% Report B App

Recents See all

“ [ 043641

Adventure Works Inventory Adventu

Data updated or Aug 2024 Data updat

& Report (4 Report

Sample reports v

Workspaces




The Power couple

Enhance your PowerPoint presentations by
integrating them with Power Bl to create
dynamic, data-rich slides.

This effective combination enables you to
engage your audience with real-time data
insights and visually appealing visualizations,
ensuring your presentations are both
informative and captivating.




PowerPoint
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Power Bl in PowerPoint

The data is live and up-to-date, boosting your productivity when
you need to prepare to a recurring meeting.

The data is interactive, enabling you to react instantly and address
guestions raised while you are presenting.

H

) The presentation becomes a central hub where you can curate set
ﬂa/;z of Power Bl content from various workspaces and apps.
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Power Bl in PowerPoint and Continuous
slideshow

r'x A continuous PowerPoint slideshow loops slides until stopped,
. ° perfect for audiences arriving at different times.

L_.___| Used in Kiosk mode for public displays.

{/7 Integrate Power Bl with PowerPoint to monitor KPIs and display
L them centrally, boosting transparency and shared priorities.



Power Bl in Teams | Overvie

Power Bl is integrated in Teams in multiple
experiences, allowing users to apply insights from
Power Bl to their teamwork and communication
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Q Efrat Mininberg 10:15

1 Power BI

.| Adventure Works
Workspace > AdvanturesWorks

ugh a link preview card with
specific shortcut buttons.

/) Open Copilot summary in Power Bl

U§ers can agcess Po.wer.BI Items Subscribe
without leaving their primary work

environment.
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You got the group together. Go do things!
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